AHHOTAIIMHN
KJIIOYEBBIE CJIOBA
KOHTAKTHBIE JAHHBIE

B.B. ITnamonos,
B.I1. Bopoowes,
H.H. Tuxomupos

CucTeMbl yHnpaBJieHHs] WHTEUIEKTYallb-
HBIM KANHTAJOM Ha HOBOM JTale TeXHH-
KO-JKOHOMHYECKOr0 Pa3BHTHS: MeETOH0-
JIOTHYEeCKHIii aCIeKT

MHTEJUICKTYaJIbHbIH KaIlUTal, YIpaBJICHHE
UHTEJUICKTYaJIbHBIMH ~ PECYpPCaMHM, YIIpaB-
JICHHE 3HAHHUSMH, YIPABICHHE HHTCIUICKTY-
QJIbHBIM KalUTaJIOM MPEINPHUATHS, KPYyro-
000pOT HMHTEIIEKTYalIbHBIX PECYPCOB, MO-
JEITH M METOIbl YIPABJICHUS HWHTEIUICKTY-
QIBHBIMH PECYPCAMHU MPEAIPHUSITHIA, METO/IBI
OLCHKH (P (EKTUBHOCTH YIpaBICHHS HH-
TEJUIEKTYaIbHBIMU PECypcamMmu

Cratbst IIOCBAIICHA POOIeMaM pa3pabOTKU METOIOJIOTUH M METOMUKA
YIPAaBIICHUS] MHTEIUICKTYaIbHBIMI pECypcaMH HPEANpUSTHIl W opra-
HM3aLHil B COBPEMEHHBIX SKOHOMHYECKHX YCIIOBHsX. PaccmarpuBarotest
HOJXOJbI K YIPABJICHHIO HHTEIUICKTYaJIbHBIMH PECYPCaMH, MO3BOJISIO-
e J00UTHCS MAKCUMAIIBHO 3(()EKTUBHOIO X MCHOJIb30BAHUSA U POIIb
YPOBHSI OpPraHM3alIOHHOTO Pa3BHTHS HPEANPUSTHS B OOECIICUYCHUH
Kpyroob0poTa HHTEJUIEKTYaIbHBIX PECYPCOB (PUPMBI.

KoHTaKTHBIE JaHHBIE: 191023, CI16., CanoBas yiu., 1. 21. Kapenpa
9KOHOMHKH HPEAIPUSTHS ¥  HPOH3BOJ-
CTBEHHOTO MEHEIDKMEHTA.

Ten.: 8 (812) 310-40-83. entman@finec.ru

KuioueBble ciioBa:

ABSTRACTS
KEY WORDS
REFERENCES

V.V. Platonov,
V.P. Vorobyev,
N.N. Tikhomirov

The methodological aspect of intellectual
capital management system at the new
phase of technological and economic
progress

intellectual capital, intellectual resources
management, knowledge management, the
management of company’s Intellectual
capital, intellectual resources circulation,
methods and models of company’s intellec-
tual resource management, models of intel-
lectual resource valuation

Key words:

This article deals with methodology and techniques for corporate intel-
lectual resource management at the current state of technological devel-
opment. Also, it discusses conceptual approaches and methods for cor-
porate intellectual resources management that enhances utilization of
intellectual resources. It underlines the role of organizational develop-
ment level of the company in maintaining intellectual resources circula-
tion.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
Enterprise’s economy and industrial man-
agement. Ph.: 8 (812) 310-40-83.
entman@finec.ru

C.B. Muwenko MexaHu3Mbl KOOPAMHALMM JIEHEKHO-
KPeIUTHOH M HAJIOroBO-0IO/UKETHOM TMO-
JIMTHKHA

KiroueBbie ciioBa: JICHE)KHO-KPEIUTHAS TIOJIMTUKA, HAJIOrOBO-
OO/DKETHAs TOJUTHKA, KOOPIUHALIHS, TOCY-
JApCTBEHHBIA 10T, Jeduimr OrjpKera,
(uHAaHCOBas MOJNUTHKA, MaKpPOIPYICHIH-
aJibHast TOJIMTHKA
PaccMOTpeHBI OCHOBHBIE HANPABJICHHUS U MPEAJIOKEHBI MEXaHU3MBI KO-
OpJIHMHALMA JCHEKHO-KPSTUTHOH M HAJIOTOBO-OIO/PKETHON ITOJIHTHKU B
MOCTKPU3KCHBIN TepHO/, 000CHOBAHBI MIOIXOMABI K pa3paboTKe U peasu-
3aIU¥ eMHOI (HMHAHCOBOH IOJHMTHKH IOCYIapCTBa, JAaHBI PeKOMEHIA-
LUH 10 TTOBBIICHHUIO YPOBHS OTBETCTBEHHOCTH OPraHOB IOCYNAPCTBEH-
HOIT BIACTH B PaMKaX MOHETAPHOTO PEXHMa, OCHOBAHHOTO HA TapreTH-
poBaHUN MHQILILIH, a TaKKe 000CHOBaHA HEOOXOJUMOCTh ITOBBIIICHUS
YPOBHSI IOBEPHS K TIOJUTHKE [IEHTPAIBHOTO OaHKa M IIPAaBHTEILCTBA.
KoHTakTHBIE JaHHbBIE: 04070, Ykpauna, . Kues, yin. Anipeesckas,
1. 1. YauBepcuter GankoBckoro pema Ha-
nuoHANBHOTO OaHka Ykpaumnbl. Kadenpa
¢unancos. Ten.: +3 8 (067) 32-32-144.
s-mischenko@mail.ru

S.V. Mischenko The mechanisms of monetary and fiscal

policy coordination
Key words: monetary policy, fiscal policy, coordination,
public debt, budget deficit, financial policy,
macroprudential policy

In the article it was researched the main trends and proposed mechan-
ism of monetary and fiscal policy coordination in post-crises period, the
approaches to development and realization of single state financial poli-
cy were grounded, it was also proposed the ways to rise responsibility
of public authorities for achieving the targets within monetary regime,
based on inflation targeting, and it was grounded the necessity of rising
the level of trust to central bank and government policy.

Contact information: 04070, Ukraine, Kyiv, Andreevskaja st., 1.
University of Banking of the National Bank
of Ukraine. Financial department.

Ph.: +3 8 (067) 32-32-144.
s-mischenko@mail.ru

B.E. Poxuun,
C.C. Heycmpoes

CTparernyeckuii  aHaaM3  IKOHOMM-
yeckoro noreHuuana PecmyOsuku Caxa
(SlkyTHS) M KOHUENTYyallbHble IpelIoKe-
HHSI 110 €70 Pa3BUTHIO

CTpaTernueckoe pa3BUTHE, YKOHOMHYECKUH
MOTEHINAJ, JIOKAJIbHbIE MOTEHIMAIBI, JKC-
HOPTHO-CHIPhEBasl CHEIHAIH3AINSI, MEXIY-
HAapoOJIHOE pa3jieliecHHe Tpylna, KOPHAOPHI
pa3BUTHS

B cTaThe mpoBeneH cTpaTerHYecKui aHAIM3 KOHOMHYECKOTO IOTECH-
muana Pecriyonmku Caxa (SIkyTns), Ha OCHOBE KOTOPOTO BBISIBIICHBI JIO-
KaJIbHbIC TOTECHINAJbI, COCTABIIONIHNE AP0 SKOHOMHYECKOTO ITOTEH-
muana pecryonuky. IlokasaHbsl ocHOBHBIE (DAKTODBI, CASPIKHBAIOIINE
DKOHOMHUYECKOE Pa3BUTUE PETHOHA, W OCOOCHHOCTH, (OPMHUPYIOLIHE
MIEPCHEKTHBBI CHIPbEBOH creruann3anuy. [laHbl peKOMEeHIANH 110 pa3-
paboTKe SKCIIOPTHO-CHIPEEBOH CTPaTerHU 3KOHOMHYECKOTO Pa3BUTHUS
pecryOnuKy.
KoHTaKkTHBIE JaHHBIE:

KuoueBblie ciioBa:

191013, CII6., yn. CepmyxoBckas., a. 38.
Temn.: 8 (812) 316-48-65. rohchin@mail.ru

V.E. Rohchin
S.S. Neustroev

Strategic analysis of Sakha (Yakutia)
Republic economic potential and concep-
tual proposals for its development

Key words: strategic development, economic potential,
local potentials export-resource specializa-
tion, the international division of labor, de-
velopment corridors

The article examines a strategic analysis of the economic potentials of
Sakha (Yakutia) Republic, which became a basis for identification of
local potentials of the Republic. The article describes the main factors
constraining economic growth in the region and special features form-
ing prospects of resource specialization of economy. The article pro-
vides recommendations on the development of export-resource strategy
of economic development of the Republic.

Contact information: 191013, SPb., Serpukhovskaya st., 38.
Ph.: 8 (812) 316-48-65. rohchin@mail.ru




UL Axoenesa,
C.A. Ilemposa

LleseBble HaMpaBJIeHNs1 B3aUMO/IeliCTBHS
CHCTeMbI 00pPa30BaHNs C PealbHbIM CeK-
TOPOM 3KOHOMHMKH PErHOHa B pellleHHH
3a1a4 ynpaBJeHHsl Ka4yecTBOM MOJro-
TOBKH pabo4HX KaJipoB
npogeccroHaIbHOe 00pa3oBaHue, KauecTBO
00pa30BaHUs, COLUANBHEIN AHAIIOT, YIPaB-
JICHUE Ka4eCTBOM

CraTbs NOCBSIIEHA BOIIPOCAM KadecTBa Mpo(ecCHOHAIBHOTO 00pa3oBa-
HU. PaccMOTpeHBI OCHOBHBIE HANpPAaBIICHHS AESITEILHOCTH OPraHOB
ynpasieHuss 00pa3oBaHUEM pervoHa. IIpeiioxkeH MeTom0JIOrHYecKuit
TIOAXOJ] K aHANHM3y U YIPABICHUIO KaueCTBOM PETHOHAIBHON CHCTEMBI
npoecCHOHATEHOr0 00pa30BaHUsI HAa OCHOBE MOJIENH OLCHKH KadecTBa
MO/ITOTOBKH BBIITYCKHUKOB.
KoHTakTHBIE TaHHBIE:

KuroueBsle ciioBa:

105318, Mocksa, CemeHOBCKas L., 1. 4.
Teun.: 8 (495) 369-63-66. Prima@educom.ru
105064, Mocksa, 3emisiHoi Bail, 1. 34.
Ten.: 8 (495) 917-26-89. sa-petrova@mail.ru

I.L. Yakovleva, Targeted areas of interaction educational

S.A. Petrova system and the real sector of the regional
economy in solving problems of person-
nel training quality management

Key words: vocational education, quality of education,

social dialogue, quality management

The article is devoted to the quality of vocational education. Reviewed
the main directions of activity of educational authorities in the region.
Proposed a methodological approach to the analysis and quality man-
agement of a regional system of vocational education based on the as-
sessment model of the quality of graduates.

Contact information: 105318, Moscow, Semenovskaya sqr. 4.
Ph.: 8 (495) 369-63-66. Prima@educom.ru
105064, Moscow, Zemlyanoy val, 34.

Ph.: 8 (495) 917-26-89. sa-petrova@mail.ru

T.B. lllabynuna MexaHu3M HMHTEerpauuu JK0JI0T0-
COIMAJIbHON  COATAHCHPOBAHHOCTH pe-
THOHA/ILHOTO Pa3BUTHS B CHCTEMY pe-
THOHAJILHOTO YIPABJIEHUS
9KOJIOrO-COMaNbHAasl cOaTaHCHPOBAHHOCTS,
pErnoHaNbHOE Pa3BUTHE, MEXAaHU3M HHTET-
palyH, SKOJIOrU3aLys COLHAILHON cepbl
PaccMOTpeHBI OCHOBHBIE COCTABIIIONINE MEXaHM3Ma HHTETPAluH KO-
JIOTO-COIMANIBHON COATaHCHPOBAaHHOCTH PETHOHAIBLHOTO Da3BHTHSA B
CHCTEMYy PETHOHAIBHOIO yIpaBiieHHs. [l OLEGHKM M MOHHMTOPHHIA
rpolecca MHTErpaluy INpeiaraeTcss pa3paboTaTh CHCTEMy IOKas3aTe-
Jneil, Ha OCHOBE KOTOPBIX MOJKHO OBLIO OBl pa3pa0oTaTh MHTErPAIbHBIN
COLIO-KOJION0-3KOHOMHYECKUI MHANKATOp, MO3BOJIIOIIMI CYAUTh O
CTEeNeHN COAIaHCHPOBAaHHOCTH PETHOHANBHOrO pasBuTHA. OOOCHOBaHA
pOJIb DKOJIOTUYECKON KyJIbTYpHl HAceNeHHs B IIPOLecCe HHTErpaluy
9KOJIOr0-COLUANIBHON COaTaHCHPOBAHHOCTH PErMOHAIBHOTO PA3BUTHUS B
CHCTEMY PErHOHAIBHOIO YIPABICHUS. B KadecTBe MHCTpyMEHTa HHTE-
Tpaliii  3KOJIOTO-COLMANBHON COAIAaHCHPOBAaHHOCTH —PETHOHAILHOTO
pa3BUTUSL B CHCTEMY PETHOHAJIBHOrO YIPABJICHHs HpEAnaraercs pac-
CMaTPHBATh YKOJIOTHYECKHUN TYPU3M.
KoHTakTHBIE JaHHbIE: 191013, CII6., yi. CepmyxoBckas, 1. 38.
Ten.: 8 (812) 575-07-41.
t191024@yandex.ru

KuoueBsble ciioBa:

T.V. Shabunina The integrational mechanism of envi-
ronmental and social balance of regional
development in the system of regional
governance

environmental and social balance, regional
development, the mechanism of integration,
ecological social

The main components of the mechanism of integration of environmen-
tal and social balance of regional development in a regional system of
governance are considered. To assess and monitor the integration
process is proposed to develop a system of performance on which could
be developed integral socio-ecological-economic indicator, which al-
lows to assess the degree of any balanced regional development. The
role of the ecoculture of population in the process of integrating envi-
ronmental and social balanced regional development in the system of
regional governance is substantiated. Ecological tourism is proposed as
a tool for integrating environmental and social-raising balanced regional
development in the regional management system.

Key words:

Contact information: 191013, SPb., Serpuhovskaya st., 38.
Ph.: 8 (812) 575-07-41.

t191024@yandex.ru

A.B. Auxacos,
T.11. Tpemvsxoea
KioueBnle ciioBa:

JluHAaMUYeCKHii MOTEHIMAJ KOHTEKCTA B
omnpe/e/leHMH yCTOIYHBOCTH TEPMHHOB
KOHTEKCT, TEPMHH, Y3YyC, YCTOHYHBOCTS,
KOHCTPYKTHBHOCTb A€CTPYKTUBHOCTb

B cratee paccmatpuBaercss TpoONeMaTHKa —pealH3alMi  (PYHK-
OHAIBHO-CEMAaHTHYECKOTO IIOTEHIMala TepMHHA B paMKax y3y-
aJIbHOTO KOHTEKCTA. ABTODPBI BBIACINSIOT JBE OCHOBHBIC JHHAMHYECKUE
TIPOLEAYPHI Y3yaIbHOTO KOHTEKCTa, CBSI3aHHBIE C YCTOHYMBOCTBIO TEp-
MHHa, KOHCTPYKTHBHOCTb, CIIOCOOCTBYIOLIYIO CTAQHOBJICHUIO YCTOHYH-
BOCTH U peallM3allii TaKCOHOMUYECKUX CBOHCTB TEPMHUHA, U JECTPYK-
THUBHOCTb, CBS3aHHYIO C PACIIMPEHHEM HHTEPIPETallMOHHOTO IIOTEeH-
[Majia 3HAKOBBIX XapaKTEePHUCTHK TEPMHHA.

KoHnTakTHBIE TaHHbBIE: 199034, CII6., VYuuBepcurterckas Hao.,
n. 11. Pumonornueckmii ¢akynprer. Ka-
thenpa aHTIIMICKON (HIIIOIOTHA ¥ IIepeBOAA.
Ten.: 8 (812) 328-95-12.
kafedra_perevoda@mail.ru

A.V. Achkasov,
T.P. Tretyakova
Key words:

Dynamic potential of the context in defin-
ing the stability of the terms

context, term, usus, stability, constructiv-
ism, deconstructivism

The article covers the issues of functional and semantic potential of the
term in < usus> context. The authors argue that there are two major dy-
namic procedures active in the context and related to the stability of the
term: first, constructivism contributing to the stability in realization of
taxonomic properties of the term and second, deconstructivism, dealing
with the extension of the interpretive potential of the signifying proper-
ties of the term.
Contact information: 199034, SPb.,University Emb.,11. Philolog-
ical faculty. Department of english philolo-
gy and translation studies.

Ph.: 8 (812) 328-95-12.
kafedra_perevoda@mail.ru

A.B. Aneiinuxos Ananu3 TYPHCTCKOTO NMOTeHIHAIA
Cankr-Ilerepdypra kak ueHTpa co0bI-
THIiHOTrO TypH3Ma Poccun

COOBITUHHBIA TypH3M, COOBITHS, TOPOA-
MOPT, CTATUCTHKA, TYPIPOLYKT, KOHICIIIUSL
Pa3BUTHUS, TYPUCTHUYECKHI PIHOK

B crathe aHanmu3HpyeTcs COBPEMEHHOE COCTOSHHE COOBITHHHOTO Ty-
pusma B Cankr-IlerepOypre, BBISBISIOTCS MPOOIEMBI, TOPMO3SIINE pa3-
BHTHE MHAYCTpUH B ropoje. JlaeTcs oleHKa OyayIIMM TpeHIaM, a Tak-
JKe JEeATEIbHOCTH OPraHOB 3aKOHOJATEIbHOH M HCIIOIHHTEIbHOH BIa-
CTH, OTBEYAIOIMM 32 pa3BuUTHE TypoTpaciu B Cankt-IletepOypre.

Karwuessble ciioBa:

A.V. Aleinikov Analysis of St. Petersburg’s touristic po-
tential to become the center of event
tourism in Russia

Key words: event tourism, events, harbour, statistics,

tourproduct, conception of development,
tour market
The article tells about present situation at the event tourism market in
St. Petersburg, main problems of the industry are analyzed. The current
tourism policy of the St. Petersburg’s authorities and the future trends
are assessed.
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mailto:sa-petrova@mail.ru

KoHTaKkTHBIE JaHHBIE: 195251, CII6., yn. IlomurexHuyeckas, 29.
CIIGI'TIY, daxymbreT ympaBIeHUs H HH-
(opMaMOHHBIX ~ TEXHOJOTHH,  Kadeapa
yIpaBIeHHUs] B COLMAIbHO-O9KOHOMHUYECKHX
cucremax. Ten.: 8 (911) 235-02-58.

alexey@ct.spb.ru

Contact information: 195251, SPb., Politechnicheskaya st., 29.
SPbSTU, faculty of management and in-
formational technologies, department of
management in social-economical systems.

Ph.: 8 (911) 235-02-58. alexey@ct.spb.ru

T.B. Bracosa Maublii 6u3Hec 1 pa3BUTHe HHPPACTPYK-

TypbI TypU3Ma
uH(ppacTpyKTypa Typu3Ma, Majblii OusHec,
KOOpJMHALUS IEATENbHOCTH, IPOrpaMMbl
TYPUCTCKOH  J1€ATEIbHOCTH, COLUAIbHBII
b dexT

B crarbe paccMarpuBarorcsi npoOieMbl TYPUCTCKOW JESTENbHOCTH B
POCCHICKHMX PErHOHaxX W BO3MOXXHOCTH Pa3BUTHUS UH(PPACTPYKTYPHI TY-
pHU3Ma Ha OCHOBE MOJICP)KKM MaJloro U MUKpoOusHeca. [Ipenararorcs
MyTH KOOPJHMHALMU JAEATEIbHOCTH YYaCTHUKOB PBIHKA U IOBBILICHUS
3((GEKTUBHOCTH PETHOHANIBHBIX / MyHHUIMIAIBHBIX MPOEKTOB M IIPO-
TpamMM.

KoHTakTHBIE JaHHBIE:

KuioueBsle ciioBa:

191023, CII6., CagoBast yi1., 1. 21. Kadenpa
OKOHOMHUKH U YIPaBJICHUA COHHaHBHOﬁ
cepoit. Tex.: 8 (812) 746-90-25.
vlasova@Ileontief.spb.su

T.V. Vlasova Small business and tourism infrastruc-
ture development
Key words: tourism infrastructure, small scale business-

es, coordination, tourism development pro-
grams, social effect

The article treats problems of tourism activity in Russian regions and
the tourism infrastructure development with small businesses participa-
tion. The author considers how to coordinate market actors’ activity in
order to increase the efficiency of regional/ municipal projects and pro-
grams.

191023, SPb., Sadovaya st., 21. Faculty of
economics and management of social
sphere. Ph.: 8 (812) 746-90-25.
vlasova@leontief.spb.su

Contact information:

H.IO. Bocmpuxosa JIMHrBONparMaTuyecKue cTpaTeruu
NPO/IBH:KEHHS] OPEeHI0B TYPHCTCKHUX Aec-
THHALMI

NPOABIDKEHHE, OpeH[, CTpaTerus, TaKTHKa,
KOTHUTHUBHBIH MapKETHHT, IEPCYa3sHBHOCTb
B cratee paccMaTpHBAIOTCS OCHOBHBIE CTPATeTHH U TAKTHKHU, IPUMe-
HsIeMble JUI1 NPOABIDKEHHs OpPEHJOB TypUCTCKHX JIECTHHAUUH. B pam-
KaX MEXIMCLHUIUIMHAPHOIO IOJXO/a KaTaJOTH3UPYIOTCS CTpaTerHu U
TaKTHKH, pa3pabOTaHHBIE NPAarMaJINHTBUCTHKOH W KOTHUTHUBHBIM Map-
KETHHIOM.
KoHTaKTHBIE JaHHBIE:

KuioueBsle ciioBa:

191023, CII6., CamoBas yu., a. 21. Otaen
KOHTPECCHO-BBICTABOYHON  JIEATENLHOCTH.
Ten.: 8 (812) 458-97-18. congress@finec.ru

L.Y. Vostrikova Lingual pragmatic strategies of a tourist

destination brand promotion

promotion, brand, strategy, tactics, cogni-
tive marketing, persuasiveness

The article deals with general strategies and tactics used to promote the
brands of tourist destinations. Within the inter-disciplinary approach,
the author classifies strategies and tactics developed by pragmatic lin-
guistics and cognitive marketing.

Key words:

Contact information: 191023, SPb., Sadovaya st., 21. Congress
department. Ph.: 8 (812) 458-97-18.

congress@finec.ru

V.H. [Jeopyoea YupasiieHne uH(PpacTpyKTYypoii B Meau-
HUHCKHX OPraHU3aIusIX

MEMIMHCKas OpraHW3alys, YyCIyra, HH-
(dpacTpyKkTypa, pecypchl, ympaBieHHE WH-
(bpacTpyKTypoif, ayTCOpCHHT

CTaThst NOCBSICHA Pa3INYHBIM aCIEKTaM YIpaBiIeHHs HH(PacTpyKTy-
poii B MEJIMIIMHCKUX OPTaHM3AIMAX. AHAIM3UPYIOTCS MECTO M POJIb HH-
(bpacTpyKTypsl Kak cHCTEMBI 00eCTIeYeH!s] HOPMaJTLHOTO COCTOSTHUS pe-
CYpCOB H YCIIOBHH HX B3aUMOJICHCTBUS B IIPOLIECCE OKA3aHUsI MEAHUIMH-
ckmx ycuyr. IIpuBoasTcss ocHOBHBIE (DAKTOPHI, ONpEENSIONINe aKTy-
aNBHOCTH YTIpaBJIeHHs MH(QPACTPYKTYpPOH, paccMaTpHBAaeTCs COAepKa-
HHE 3TOTO YIPaBICHUS.
KoHTakTHBIE JaHHbIE:

Karwuessble cioBa:

191023, CII6., Cagosas yi., 1. 21. Kapenpa
yropaBJICHUS W IUIAHUPOBAHHS COLHAJIBHO-
9KOHOMHYECKHUX TPOLECCOB.

Ten.: 8 (812) 310-40-57.
goldfish2002@yandex.ru

U.N. Dvortsova Infrastructure management in medical
organizations

medical organization, services, infrastruc-
ture, resources, infrastructure management,
outsourcing

The article is devoted to different aspects of infrastructure management
in medical organizations. The place & the role of infrastructure are
shown as a system of maintenance of normal resources conditions &
conditions of their interaction in a process of medical services render-
ing. The main factors, which determinate the value of infrastructure
management are provided in the article & the maintenance of this man-
agement is considered.
Contact information:

Key words:

191023, SPb., Sadovaya st., 21. Faculty of
magagement and planning of social-
€CcoNnomics processes.

Ph.: 8(812) 310-40-57.
goldfish2002@yandex.ru

10.B. Jlonmamens MeXayHAPOAHBII ONBIT YyNPAaBJIEHUS Ty-
pu3MoM
TYpU3M, MOJENb, TOCYIapCTBEHHOE YIPaB-
JIeHHe, HAIMOHAIBHBIN TypPIPOLYKT, MapKe-
THHTOBBIE HCCIICIOBaHHs, TYPHUCTCKas HH-
IyCTpHs
B crathe paccmaTpuBaeTCs MEXTyHAPOJHBIA ONBIT yHIPABICHUS TYpPH3-
MOM. ABTOp aHAJIM3HPYET OMBIT OPTaHW3ALUM YNPABIEHHUS TYPUCTCKO-
PEKpeaMOHHOM HMHIYCTpUel 3a pyOe)KOM M BBLIEISET TPU OCHOBHBIC
MOJIeIH TOCYIapCTBEHHOTO yrpasieHusl. OO0CHOBBIBACTCS BBIBOA O TOM,
yro 11 Poccun Hanboee mpremieMa TpeThs MOJICNb YIIPaBIICHHSL.
KoHTaKTHBIE JaHHBIE: 191023, CI16., CanoBas yi., 1. 21. Kadenpa
OKOHOMUKH M YIPaBIEHUS COIMAIBHOM
cepoii. Ten.: 8 (812) 310-40-17.
djulia-78@mail.ru

Karwuesrble cioBa:

Y.V. Dolmatenya International experience of tourism man-
agement

tourism, model, governance, national tour
product, marketing research, the tourist in-

dustry

Key words:

This article focuses on the international experience of management of
tourism. The author analyzes the experience of management of tourist-
and-recreational industry abroad and identifies three main models of
governance. Conclusion that for Russia the most affordable third model
management.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economic and management in social issues.

Ph.: 8 (812) 310-40-17. djulia-78@mail.ru
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I'A. Kapnosa,
JI.B. Xopesa
KuroueBble ciioBa:

Kiaaccupukanus B TypusMe: NpaKkTHKa U
METOa0JI0rust

cdepa Typu3Ma, TYPUCTCKHE YCIyTH, BHIbBI
Typu3sMa, knaccudukamus B chepe Typusma
B craTbe paccMaTpuBarOTCs CYLIECTBYIOIIUE MOJXObI, UCIIOJIb3yEMble
npu KJ'IaCCI/Id)I/IKaI_II/II/I B c¢)epe TypHu3Ma, BBIACIAIOTCSA YaCTO UCIOJIB3YE-
MBIC KJ'IaCCI/I(l)I/IKﬁI_IPIOHHI)Ie TIpU3HAaKH, IIPUBOAUTCS KHBCCI/[(I)I/[KaHI/IH BHU-
JIOB TypuU3Ma M YCIYr OTpaciedl MHIyCTpUHM TOCTEHPUUMCTBA, Ipejyla-
TAalTCA MCTOHOJIOTHYCCKHEC IMOAXOIblI K I[aJ'IBHefIIJ.IeMy COBEPUICHCTBO-
BAaHUIO CHCTCM KJ'IaCCI/[(l)I/IKﬁI_II/II/[ B TypUusMe.

KoHTaKTHBIE JaHHBIE: 191023, CII6., CagoBas yi., 1. 21. Kadenpa
OKOHOMHUKH U YIIPaBJICHUSA COHHaHBHOﬁ
coepoii. Ten.: 8 (812) 310-40-17.
karpovaga@rambler.ru, luhor@inbox.ru

G.A. Karpova, The classification in tourism: practice
L.V. Khoreva and methodology
Key words: tourism, touristic services, tourism kinds,

classification in tourism
In the article there are considered the existing approaches to classifica-
tions of tourism kinds and services. There are discussed characteristics
usually used as the basis of classifications in tourism. Some new views
concerning backgrounds of classifications in tourism are proposed.

Contact information: 191023, SPb., Sadovaya st., 21. Department
of economics and management of the social
sphere. Ph.: 8 (812) 310-40-17.

karpovaga@rambler.ru, luhor@inbox.ru

E.b. Keawnuna MeToa OLEHKHM MYJIbTHIUVIMKATHBHOIO
3¢ dexTa UHBECTHIMIT B TYPHCTCKYIO MH-

JAYCTPHIO PerHoHa

KuroueBbie ciioBa: HMHBECTHINHY, MYJIbTUILINKATUBHBIA dddeKT,
TYPUCTCKMil ~ PBIHOK, KOMMYHHKAaTHBHAs
cucreMa

B craTthe paccmaTpHBaroTCs NPOrHO3UpOBaHHNE d(PPEKTHBHOCTH HHBE-

CTULHUI B TYPUCTCKHUI OU3HEC U X MYJIbTUIMIKATHBHBIH 3 deKT uepe3

JMHAMHYECKYIO BPEMEHHYIO MOENb, IO3BOJLIOIIYIO ONPENENsTh J10-

XOJIBI 110 TIEpUO/IaM BPEMEHH ¢ Hadalla KalUTaIbHBIX BIOKSHUH U yepe3

OIpe/IeICHHbIC IPOMEKYTKH BPEMEHH.

KoHTakTHBIE JaHHbIE: 191023, CII6., CanoBas yi., 1. 21. Kadenpa
OKOHOMHKH M YIPABJICHUS COLMAIBHOM
cepoii. Ten.: 8 (812) 710-57-55.
socman@finec.ru

E.B. Kvashnina Method of estimation the multiplier ef-
fect of investments in the tourism indus-
try in the region

investment, multiplier effect, the tourist
market, a communicative system

Key words:

The article examines the prediction of the effectiveness of investment in
tourism and their effect multipilkativny through a dynamic temporal
model allows to define time periods on income from capital investments
and start at regular intervals.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economy and management of social sphere.
Ph.: 8 (812) 710-57-55. socman@finec.ru

C.H. Kosanes T'ocynapcTBeHHO-4acTHOE MAPTHEPCTBO B
pPa3sBUTHH HHQPACTPYKTYPBI TypH3Ma,
cnopra, oGpa3oBaHus
roCy/lapCTBEHHO-4aCTHOE HapTHEPCTBO,
3G PEKTUBHOCTh, HMHBECTHIIUH, 3aKOHOJA-
TENbCTBO, TAPMOHM3ALNS, CONUATbHAS HH-
(pactpykrypa
B cratbe paccmarpmBaeTcs ONBIT Pa3BUTHS COLUAIBLHOM MH(pAcTpyK-
Typsl B PO u B pyrux crpaHax, 000CHOBBIBAETCSI HEOOXOAUMOCTE BHE-
JpEHUsT Mep ero CTUMYJIMPOBAaHMS, UCCICAYIOTCS (HOPMBI TOCYHApCT-
BEHHO-YaCTHOT'O TTAPTHEPCTBA U JISHCTBYIOIIEe 3aKOHOIAaTENbCTBO.
KoHTakTHBIE 1aHHBIE: 191023, CII6., CapoBas yi., x. 21. Kadenpa
SKOHOMUKH U YIPABICHUS COLHAIbHON
cdepoii. Ten.: 8 (812) 310-40-17.
socman@finec.ru

KarwueBsble cioBa:

S.N. Kovalev Private public partnership in the devel-
opment of tourism, sport and education
infrastructure

Key words: private public partnership, effectiveness, in-

vestments, state regulations, harmonization,
social infrastructure

The article concentrated on the social infrastructure development in RF
and other countries, investigate the necessary stimulating points, ways
of the PPP and the existing state regulations.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economic and management of a social
sphere. Ph.: 8 (812) 310-40-17.
socman@finec.ru

KA. JIanaxun IlepcnekTuBBl  B3aMMOJECTBUSI  apT-
PbIHKA ¢ TYpUCTHYECKOH MHQPaCTPyKTY-
poii Cankr-IlerepOypra
apT-peIHOK, TYPHUCTHYECKHE HHIYCTDHH,
KpeaTuBHas JKOHOMHKA, KyJIbTYypHOE Ha-
crenye, XyI0XKecTBeHHOe 00pa3oBaHue
B cTaThe paccMaTpHBarOTCS IHEPCIEKTUBBI pPocTa apT-phlHKa CaHKT-
TlerepOypra B CBSI3U ¢ pa3BUTHEM TPAHCIIOPTHOH MOPCKOi HHMpacTpyK-
Typbl ropozna. IIpoBeaeH aHanu3 pbIHKOB ropoga MockBbl u CaHKT-
TlerepOypra u ux cpaBHeHue. AHanu3 pbiHKa IlerepOypra mo3Boiui
CIIPOTHO3MPOBATh BO3MOXKHOE DA3BHTHE PETHOHAIBHOTO apT-PHIHKA,
TIEPCIIEKTHBBI €T0 POCTA, a TAKXKE TCHACHIIUU Pa3BUTHS.
KoHTaKkTHBIE JaHHBIE: 191180, CII06., CapoBas yiu., 1. 21. Kadenpa
9KOHOMHKH M YIPAaBJICHUS COLMAIBHOMN
coepoii. Ten.: 8 (812) 310-40-17.
lyalyakin@gmail.com

KuoueBblie cijioBa:

K.A. Lyalyakin Prospects of cooperation of the art mar-
ket with the tourist infrastructure of St.
Petersburg

Key words: art market, tourist industry, the creative

economy, cultural heritage, arts education

The article deals with philosophical and methodological aspects of the
study on the relationship of man and the economy, which is necessary
for the construction of the scientific theory of economic. Analyzes the
contradictions of economic activity whose purpose is the development
of human intellect, having the ability to be creative.

Contact information: 191180, SPb., Sadovaya st., 21. Faculty of
economic and management in social issues.
Ph.: 8 (812) 310-40-17.
lyalyakin@gmail.com

M.JI. Mazudoeuu CrpaTernn B3aMMOJeiiCTBHSI MHIYCTPHH
TYpPH3Ma H MY3BIKAJIbHOH KYJbTYphI Ha
npumepe Cankr-Ilerepdypra

aKajgeMH4eckas My3bIKa, My3bIKaIbHBIC

KOJIUICKTHUBBI, KOHIICPTHBIC OpTaHU3aAlInN

KarwueBsble ciioBa:

M.L. Maguidovich Strategy of interaction of the industry of
tourism and musical culture on an exam-
ple of St.-Petersburg

academic music, musical collectives, the

concert organizations

Key words:



B crartbe paccmarpuBaercst npobiema IaJeHns HHTepeca K akajemMuye-
CKOW My3bIKe. ABTOp 0a3upyercst Ha COOCTBEHHBIX SMIIUPUYECKUX HC-
clefoBaHusAX, HpoBeneHHBIX B Cankr-IlerepOypre B 2007-2011 rr.
B KauecTBe BO3MOXKHBIX CTPATErHil PELICHHUs MPOOIEMbI IIPEUIaraloTes
pasnu4Hble  (HOPMBI  B3aMMOJEHCTBHS My3bIKAJIbHBIX KOJUIGKTUBOB
M KOHLIEPTHBIX OPraHU3alHi C TYPUCTHIECKIM OU3HECOM.
KonTakTtable nannbie: 191023, CII6., CanoBas yi., a. 21. Kadenpa
SKOHOMHKM U YIpPAaBICHUS COLMAIbHON
cepoii. Tem.: 8 (812) 310-40-17.
maguidov@mail.ru

The article deals with the problem of decreasing public interest in aca-
demic music and is based on the author's own empirical studies in St.
Petersburg in 2007-2011. As one of the strategies to solve the problem
are proposed different forms of collaboration between concert organiza-
tions and the travel business.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economic and management of a socila
sphere. Ph.: 8 (812) 310-40-17.
maguidov@mail.ru

A.H. Maxcumosa Poab ¢panyaiizuHra B pasBUTHH CHCTe-
MBI 3ipaBooxpaHenns B Poccun
(paHyaii3uHr, HMHTE/UICKTyalbHas COOCT-
BEHHOCTb, 3/[PaBOOXPaHEHUE, KOMMepde-
CKHe MEIHI[MHCKHE IEHTPHI, CETeBbIC KIH-
HMKH, HHBECTHIIMH
B cratee aHanmmsupyercs poib (paHdaii3uHra B PasBUTHH KOMMEpYe-
CKOTO CeKTopa 3apaBooxpaHeHHs B Poccun. OGo3HaueHB! IMPOOIEMEI
MOJICPHHU3ALMH CHCTEMbI 3[[PaBOOXPAHCHUS; BbIIENCHb QYHKINH (paH-
gaii3uHra B ()OPMUPOBAHHU COBPEMEHHON MEAMLIUHCKOH MH(pacTpyK-
TYpBl, TIPUBJICYCHUN HHBECTHIMI, Ieperade NpaB HHTEIUICKTYalbHOI
COOCTBEHHOCTH, MOBBILICHHHU KaPOBOr0 MOTEHINAA.
KonrakrHble gannbie: 191023, CII6., Camosas yi., 1. 21. Kadenpa
OKOHOMUKH M YIPAaBJIEHUS COLMAIBHOM
cepoii. Ten.: 8 (812) 310-40-17.
annamaximova@inbox.ru

KuroueBble ciioBa:

A.N. Maximova The role of franchising in the develop-
ment of the health care system in Russia

franchising, intellectual property, health-
care, commercial medical centers, clinic

chains, investments

Key words:

The article deals with the role of franchising in development of health
care commercial sector in Russia. The problems of heath care system
modernization are mentioned; functions of franchising in creating mod-
ern medical infrastructure, raising investments, intellectual property
transfering and increasing of human resources quality are analysed.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economics and management of social
sphere. Ph.: 8 (812) 310-40-17.
annamaximova@inbox.ru

B.K. Mupownuxosa CepBHC KaK KOHKYPEHTHOE IpeuMylle-
CTBO OpraHU3alHA
MapKeTHHT, CEePBHUC, IOCIENpOJaKHoe 00-
CIy)KMBAaHHE,  aBTOMAaTH3alUs  OH3Hec-
IIPOIIECCOB, CEPBUCHASI TOJTUTHKA
B cratbe paccMOTpEeHBI COBPEMEHHBIC MapKETHHTOBBIC MEPOIPUSTHS,
HAIpaBJICHHbIE HA Pa3BUTHE CEPBHCHOTO OOCITYXKHBAaHUS B OpraHH3a-
u. CepBHCHAsI TONUTHKA, IO MHCHHUIO aBTOPA, HIPAET BaXHYIO POJIb B
CTPYKType YIpaBJeHHs OopraHM3anueil. PasBuras cucreMa CEepBHCHOTO
00cITy>KMBaHUS BEJIET K POCTY SKOHOMHUYECKHX ITOKa3aTeleil U MO3BOJIs-
€T OpraHM3alliH 3aHATh BHICOKOE ITOJI0XKEHHE B KOHKYPEHTHOH 60phoe.
KoHTakTHbBIE 1aHHBIE: 191023, CII6., CagoBas yi., 1. 21. Kadenpa
9KOHOMHKM M YHPABICHHS COLHAIBHOM
cepoii. Ten.: 8 (921) 952-72-51.
veronikak@inbox.ru

KuioueBsle ciioBa:

V.K. Miroshnikova Service as a competitive advantage of the
organization
marketing, service, after-sales service, busi-

ness process automation, service policies

Key words:

The article deals with modern marketing activities aimed at developing
the service in the organization. Service policy, in author’s opinion,
plays an important role in the management of the organization. The de-
veloped system of service leads to increased economic performance and
allows the organization to take a high position in the competition.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economics and management in the social is-
sues. Ph.: 8 (921) 952-72-51.
veronikak@inbox.ru

C.JI. Mo3soxuna TlepcrieKTHBBI Pa3BUTHS 03/10POBUTE/b-
HOT'0 TYypH3Ma
03/10pPOBUTENbHBIA TypHU3M, MEAUIUHCKHH
TYpU3M, CIIa, O3JOPOBHTENBHBIH KypopT,
MHHOBAIUSI
B crathe paccMaTpuBalOTCS COBPEMEHHOE COCTOSIHUE H HEPCIEKTUBBI
Pa3BUTHUS O3OPOBUTEIIBHOTO M MEIMIMHCKOTO TypH3Ma B MHpE U B
Poccymn, ocobernoct Kypopros Poccum.
KoHTaKTHBIE JaHHBIE: 191023, CI16., CanoBas yi., 1. 21. Kadenpa
OKOHOMUKH M YIPaBIEHUS COLMAIbHOI
cepoii. Ten.: 8 (812) 310-40-17.
sph_Y @rambler.ru

KarwueBsble cjioBa:

S.L. Mozokina Prospects for the development of health
tourism
Key words: health tourism, medical tourism, spa, health

resort, innovation

This article discusses the current state and prospects of development of
health and medical tourism in the world and in Russia, especially Rus-
sian resorts.

Contact information: 191023, SPb., Sadovaya st., 21. Department
of Economics and Management of the so-
cial sphere. Ph.: 8 (812) 310-40-17.

sph_Y@rambler.ru

FO.B. Hosoxwanosa IIpoG/jieMbl M NepCHeKTUBBI Pa3BUTHSA
aHMMALNHOHHOTO pbIHKa B Poccun
UHTEIUIEKTyalbHasi COOCTBEHHOCTh, KHHOUH-
JIyCTpHsl, PHIHOK, HeMaTepUaIbHBIE aKTUBBI

B crathe paccmatpuBaeTcs poib MHTEUICKTYaJIbHOH COOCTBEHHOCTH.
AHanu3upyercsi COCTOSIHIE PHIHKA aHIMAIHOHHBIX [IPOU3BEACHUMH, TIep-
CIIEKTUBBI Pa3BUTHSA, a TAKKE MPEIAraloTcss BO3MOXKHBIE METOMBI €ro
YCOBEPIICHCTBOBAHHSI.
KoHTaKTHBIE TaHHbIE:

Karwuesrble cioBa:

191023, CII6., Camosast yi1., 1. 21. Kadenpa
OKOHOMHKH U  YIIPpaBJICHUA COHHaJ‘IBHOﬁ
cepoit. Ten.: 8 (812) 310-40-17.
jnovokshanova@yandex.ru

J.V. Novokshanova Problems and Perspectives of animation
production market in Russia

intellectual properly, motion-picture indus-
try, market, intangible assets

The article deals with perspectives and problems of modern Market of
animation production development. There is a summary of problems

and methods for its solving proposed.

Key words:

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economics and management in social
sphere. Ph.: 8 (812) 310-40-17.

jnovokshanova@yandex.ru

E.C. Poueea IpdexT MyJILTHININKANNA B TYpH3Me Ha
npuMepe KpyusHoii orpacim  CaHKT-

Tlerepoypra

E.S. Rocheva The multiplicative effect in tourism on
the example of Saint-Petersburg cruise

sphere



KiroueBbie ciioBa: KPYM3HBIH TypH3M, MYJIbTUIUTMKATUBHBIN
addexr, 610mKeT, rocyJapCTBEHHO-YaCTHOE
apTHEPCTBO, HH(pacTpyKTypa
B craThe paccMaTpUBAIOTCS BaXKHBIC aCIIEKThI Pa3BUTHs KPYH3HOTO TY-
pusma B mupe B uenoM u B Cankr-IlerepOypre B uactHocTH. PasButie
JIAHHOH TYPHCTCKOH OTpAcii, 10 MHEHHIO aBTOpPA, OKa3bIBACT MYJIbTHU-
[UTMKATUBHBI 9(Q(EKT Ha BCE CTOPOHBI )KH3HH, BKIIFOYAsi CTPOHTEIBCTBO
TOpOJCKOIl MH(PPACTPYKTYpHI, CO3/aHHE PAOOYMX MECT, MPHUBIICYCHHUE
3aI1a/{HBIX MHBECTULMI U NOATBEPXKACHHE HMHIKA rOpoJa KaKk BTOPOH
CTOJIHIIBI ¥ B&)KHOT'O MOPCKOTO II0PTa MUPOBOT'O YPOBHSL.
KoHTaKTHBIE JaHHBIE: 191023, CII6., Cagosas yi., 1. 21. Kadenpa
SKOHOMUKHM U YIPABICHHUS COLHAIBHOM
cdepoii. Ten.: 8 (812) 702-07-70.
ekrocheva@inflottravel.com

cruise tourism, multiplicative effect, budget,
public-private partnership, infrastructure

Key words:

The article deals with main aspects of cruise tourism all over the world
and particularly in St.Petersburg. The development of this sphere in au-
thor’ opinion has multiplicative effect on different sides of life, includ-
ing the construction of city” infrastructure, the creation of working plac-
es, the involvement of foreign investments and acknowledgement of the
status of St.Petersburg as the second capital and main maritime port of
international level.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economics and management of social
sphere. Ph.: 8 (812) 702-07-70.
ekrocheva@inflottravel.com

M.JI. Cywunckas PasBuTue Moaenn TypusmMa Brne4aTJeHUi

B KYJIbTYPHOM TypH3Me

KyJIBTYPHBIN TypH3M, TYPH3M BICYATICHUI,

MOJIENb TYpHU3Ma

B craThe paccMaTpHBAIOTCS HAIIPABJICHUS PAa3BUTHS MOZEINCH KyJIbTYp-

HOTO TypHu3Ma. AHAJIM3UPYIOTCS OCOOEHHOCTH MPOU3BOJCTBA U NOTPEO-

JICHUSI KYJBTYPHBIX POIYKTOB B TYPH3ME B YCIIOBHSIX Pa3BHTHS MOJCIIH

KyJIbTYyPHOTO TYpHU3Ma BIICUATICHUH.

KoHTaKTHbBIE JaHHBIE: 191023, CTII6., Canoas yi., a. 21. Kadenpa
SKOHOMUKH U YIPABICHUS COLHUAIBHON
coepoii. Ten.: 8 (812) 310-40-17.
socman.finec@mail.ru

KuoueBble ciioBa:

M.D. Sushchinskaia Development of experience tourism mod-
el in cultural tourism

cultural tourism, tourism model, experience
tourism

The article deals with development aspects of different models of cul-
tural tourism. Analyzes the specific character of production and con-
sumption of cultural product in tourism in the context of experience
tourism.

Contact information:

Key words:

191023, SPb., Sadovaya st., 21. Faculty of
economics and management of social
sphere. Ph.: 8 (812) 310-40-17.
socman.finec@mail.ru

@D.B. Cywpunckuii CoBpeMeHHbIe MOAXOABI K ONpeaeIeHUI0
M HCCIE0BAHUIO JIOSUILHOCTH TYPUCTOB
K AeCTHHALMHA
JIOSUTBHOCTD,  JISCTHHALINS,
TYPHCTCKO# JIOSTBHOCTH
B cratbe paccmatpuBaeTcsi pa3sBUTHE IOJXOIO0B K ONpPECICHUIO H H3Y-
YEHHUIO JIOSUIBHOCTH TYPHCTOB K JECTHHALMH. AHAIM3HUPYIOTCS COBpE-
MEHHbIE TPaKTOBKH MOTPEOUTEIBCKON JIOSIIBHOCTH B KOHTEKCTE CIICIH-
(¥KM IeCTHHALMN KaK MPOAYKTa, OCHOBHBIC (DAKTOPBI, AETCPMUHHUPYIO-
e JIOSUIBHOCTh JECTHHALMH, YTO SIBJSICTCS BAXKHOW MPEAIIOCHUIKOH
YIPABICHYECKOH JEATEIBHOCTH M0 ()OPMHUPOBAHUIO JIOSIIBHOCTH TYpH-
CTOB K KOHKPETHO# JeCTHHALIHH.
Konrtakraeie nannbre: 191023, CII6., Canoas yi., 1. 21. Kagenpa
SKOHOMHKH U YIPABIICHUS COLHAIBHO ce-
poii. Tex.: 8 (812) 310-40-17.
socman.finec@mail.ru

KarwueBsble cioBa: JACTEPMHUHAHTBI

F.V. Sushchinskii Modern approaches to definition and re-

search of loyalty of tourists destination

loyalty, destination, determinants of tourists’
loyalty

The article deals with development aspects of different approaches to de-
fine and research tourists’ loyalty to destination. Analyzes the specific
character of destination as a product, actual trends in interpretation of
tourists’ loyalty and its determinants, which is necessary for the con-
struction adequate model of destination loyalty as a basis to form loyal
tourists.

Key words:

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economics and management of social
sphere. Ph.: 8 (812) 310-40-17.

socman.finec@mail.ru

JLA. Tpogumosa,
B.B. Tpogumos
KuioueBble ciioBa:

HndopmanuonHo-aHATUTHYECKAS  TOI-
JepKKa pa3BUTHS TYPH3Ma ropoja-nopra
nH(OpMaMOHHO-aHATIUTHYECKAs nog-
JIep)KKa MPHUHATHSA peLIeHui, HH(popMaIu-
OHHBIE TE€XHOJIOTMH MOJIEIIMPOBAHHS, CHCTe-
MBI OJAEPKKHU TPOLECCOB MPHHSITHS Pelle-
HHH, Typu3M, TOPOA-TIOPT

B cratbe Bonpoc HH(OpMAIMOHHO-aHATUTHIECKOH MOJIEPKKU PA3BUTUS
TypH3Ma ropozia-TiopTa pacKphIBaeTCs 4Yepe3 OIMMCaHhue WH(POPMAIMOH-
HBIX TEXHOJOTHI MOJENHPOBAHUs, PEalTH30BaHHbIX B BUJAE PA3IUIHOTO
TIPOTPAMMHOTO 00ECTIEUeH s [T CUCTEM TTOIIEPKKHI MPOLIECCOB MPHHS-
THS pELICHUH.
KoHTaKTHbIe TaHHbIE: 191023, CII6., Canosas yui., a. 21. Kadenpa
ungpopmatuku. Ten.: 8 (812) 710-57-51.
tvw@finec.ru

L.A. Trofimova,
V.V. Trofimov
Key words:

Information-analytical support of a city-
port tourism development
information-analytical support of decision-
making, information technology of model-
ing, support decision-making system, tour-
ism, city-port

Information-analytical support of a city-port tourism development re-
veals through the description of information technology of the modeling
realized in the form of the various software for support decision-making
systems.

Contact information: 191023, SPb., Sadovaya st., 21.
Informatics department.

Ph.: 8 (812) 710-57-51. tvw@finec.ru

T.B. Ypocymyesa Typuuaycrpus KHP: Tpuauars Tpu cry-

TeHH BBEPX

TYpPUHIYCTPUs, MOJEPHH3ALNS, BBE3IHOM

TYpHU3M, BHYTPEHHUH TypU3M, HHTETPaLHs

B crathe paccMaTpuUBAIOTCS CTAHOBICHHE U Pa3BUTUE TYPUHIYCTPHUH

KHP 3a nocnennue 33 roza, a Takke IJIaHbl JaJIbHEHIIEro pocTa, B TOM

ypucne Ha 12-10 MATUIETKY. AHAaNM3UPYETCsl CO3JaHUE HOBOI MOIIHOI

oTpaciu HapojHoro xo3siicrsa KHP.

KoHTakTHbBIE 1aHHBIE: 191023, CII6., CapoBas yi1., 1. 21. Kadenpa
9KOHOMHYECKON TEOPHU M MHPOBOH 3KOHO-
mukn. Ten.: 8 (812) 310-47-25. apr@finec.ru

Karwuessble ciioBa:

T.B. Urzhumtseva Travel Industry of China: 33 steps for-

ward

travel industry, modernization, inbound tra-

vel, domestic tours, integration

The article is focused on the emerging and development of Chinese tra-

vel industry during the past 33 years as well as further growth’ forecasts,

also within the framework of 12th 5-years Plan, analyzing a new power-

ful branch of Chinese economics.

Contact information: 191023, SPb., Sadovaya st., 21 Faculty of
economic theory and the world economy.
Ph.: 8 (812) 310-47-25. apr@finec.ru

Key words:




M.M. Xaiikun,

E.B. I'anonosa,
B.B. Tkau
KiroueBbie ciioBa:

JlorucTusauus TYPUCTCKHX yCIyT

JIOTHCTH3ALMsl TYPUCTCKOM JeATebHOCTH,
[ellb TIOCTABOK TYPUCTCKUX YCIyT, JIOTH-
cTHYecKkoe ympasieHue, 3(GHeKTHBHOCTD
JIOTHCTHYECKON  JIESITEHOCTH, KauyeCcTBO
TYPHUCTCKUX yCIIyT

B crarthbe HCCIIEMYIOTCS CYNIHOCTh U COMIEPKAHME JTOTHCTUYECKON CTpa-
TErMH MPOEKTUPOBAHUS LENEH MOCTABOK B TYPUCTCKOM JIESITEIILHOCTH;
AHATM3UPYIOTCS TIPEAMETHl U OOBEKTHI JIOTUCTHYECKOTO YIPABICHHS U
KOHTPOJISI; OIPE/IEIICHbl KPUTEPHU OLCHKH KauecTBa yCIyr B TYpU3ME;
JAIOTCS PEKOMEHAINK 110 OIEeHKe 3(P(HEKTHBHOCTH JIOTHCTHYECKOM
JIeSTEIIbHOCTH B TYpH3Me Ha MUKPO- M ME30YPOBHSIX YIIPaBJICHHS
KoHTaKkTHBIE TaHHBIE: 191023, CI16., CanoBas yi., 1. 21. Kapenpa
9KOHOMUKH W YIPABIEHUS COLMAIbHON
cdepoit. Ten.: 8 (812) 310-40-17.
socman@finec.ru

M.M. Haikin,
E.V. Gaponova,
V.V. Tkach
Key words:

Logistization of a tourist service

Logistization of tourist activity, supply
chain of tourism services, logistics man-
agement, logistics activities efficiency,
quality of tourist services

This article examines the essence and content of the logistics strategy
for supply chains design in the tourist activity, analyzes subjects and
objects of logistics management and control; defines criteria for the ser-
vices quality assessment in tourism, provides guidlines on the assess-
ment of logistics activities efficiency in tourism at the micro-and meso-
levels of management.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
economic and management of a social
sphere. Ph.: 8 (812) 310-40-17.
socman@finec.ru

E.B.Yeprosa Poap npeanpusiTuii 0011eCTBEHHOro M-
TaHusl B KPYMHBIX FOpoax
OOILIECTBEHHOE  IHUTAHUE,
KyXHs1, MapLIPYT MUTAHUS

B cratbe paccmarpuBaeTcs polib NPEANPHUATHH OOIIECTBEHHOIO ITUTA-
HHMS B KPYITHBIX TOPOAAX MPH 00CIyKUBAHUK Pa3INYHBIX KOHTHHICHTOB
HaceIeHHsI.

KoHTakTHBIE JaHHbIE:

KarwueBble cjioBa: HalMoHaJIbHast

194021, CII6., yi. HoBopoccuiickast, a. 50.
CII6TOU, kadenpa TEXHOJIOTUH M OpraHU-
3a1UK OOLIECTBEHHOTO UTAHUS.

Ten.: 8 (812) 550-08-61. chernova68@list.ru

E.V. Chernova Role of public catering establishments in
big cities

Key words: public catering, ethnic cuisine, food route
The article considers the role of public catering establishments in big ci-
ties at service of various contingents of the population.

Contact information: 191023, SPb., Novorossiiskaya st., 50.
SPbTEI, Faculty of technology and the pub-
lic catering organization.

Ph.: 8 (812) 550-08-61. chernova68@list.ru

A.C. lllesuenko TeaTpajbHbI MAPKETHHT KaK CTpaTerus
¢opMupoBaHusi MMHIKAa permoHa (Ha
npumepe MapHHHCKOIO TeaTpa)
TeaTp, MAapKeTHHI TeaTpa, TeaTPaIbHBII
MAapKeTHHT
ABTOp CTaTh 3a7aeT HOBOE HayJYHOE HAIpPAaBJICHUE B MAPKETHHIE TEPPH-
TOPUN — TeaTpabHbII MAPKETHHT.
KoHTaKTHBIE JaHHBIE: 191023, CII6., MockaTenbHblid 1ep., a. 4.
Kadenpa KOMMYyHUKAlIMOHHBIX TEXHOJIOTHIt
U CBsI3€ii ¢ 0OIIECTBEHHOCTHIO.
Ten.: 8 (812) 310-51-60. pr-chair@finec.ru

KarwueBsble cioBa:

A.S. Schevchenko Theatrical marketing as a strategy for
forming the image of the region (for ex-
ample, the Mariinsky theatre)

theatre, marketing theater, theatrical market-
ing

The author sets a new scientific direction in the marketing area — theatr-
ical marketing.
Contact information:

Key words:

191023, SPb., Moskatelniy lane., 4. Faculty
of communication technology and public re-
lations. Ph.: 8 (812) 310-51-60.
pr-chair@finec.ru

B.I'. Illlybaesa,
H.B. Byposa

HWHauKaTopel NpPHBJIEKATENLHOCTH pe-
FHOHA KaK TYPHCTCKOH JIeCTHHAUH U
MapKeTPIHFOBaﬂ CTpaTerHﬂ ee pasmlnm
TIPUBJICKATEIIBHOCTL PETHOHA, PErHOH Kak
TYPUCTCKAasl JECTUHALNA, UHIUKATOPHI OLCH-
KH, CTaTUCTHYECKHI MOHHUTOPHUHI, MapKe-
THUHI'OBas CTPATETHs pasBUTUS PErHOHa
CraTbsi MOCBSIIIEHA BOIPOCAM MEPCIEKTUBHOCTU PAa3BUTHS TYpUCTHYE-
CKOIt JACATCIIBHOCTH Ha YPOBHE OTACIIBHOI'O PErHOHA B LEJIAX ITOBBIIIC-
HUs €r0 IPUBJICKATCIBHOCTH; PACCMOTPEHBI HAIIPABJICHUA CTaTUCTHYC-
CKOI'0 MOHHUTOpUHIA pean3aliii IpOrpaMMBbl pasBUTHUA TypHU3Ma U Map-
KETUHTOBasA CTPATETUA PA3BUTHUA PETUOHA.

KoHTakTHBIE JaHHbBIE: 191023, CII6., CanoBas yi., 1. 21.

Ten.: 8 (812) 310-40-17. progrfran@finec.ru

Karwuessble cjioBa:

V.G. Shubaeva, Indicators of appeal of region as tourist

N.V. Burova necruHauuu and marketing strategy of
its development
Key words: the attractiveness of the region, the region

as a tourist destination, evaluation indica-
tors, statistical monitoring, marketing strat-
egy development of the region
The article is devoted to the prospects of development of tourist activi-
ties at the level of a particular region in order to increase its attractive-
ness, the directions of the statistical monitoring of the implementation
program of tourism development and marketing strategy for the region.

191023, SPb., Sadovaya st., 21.
Ph.: 8 (812) 310-40-17. progrfran@finec.ru

Contact information:

K.I". Axoenesa ®opMHupoOBaHHEe JOCTYNHOCTH TYpPHCT-

CKOIi cpelbl 1Js JIML ¢ OrpaHHYeHHbIMU

BO3MO’KHOCTSIMH B PaMKax peajqn3anun

rocyapcTBeHHOH nporpammsbl «Jloctyn-

Hasi cpeaa» 2011-2015 rr.

JOCTYIHBIA Typu3M, Oe30apbepHas cpena,

WHBAJIMJIBI, TIeJIeBast MPOrpamMma

B cratbe paccMaTpuBaeTCcsl OpraHH3aIMOHHO-?)KOHOMUYECKHI MEXaHH3M

(OpMHpPOBAaHUS JTOCTYITHOCTH CPEJbI JUIA JIMII C OTPAaHMYEHHBIMH BO3-

MOKHOCTSIMU B paMKaX IPOTPaMMBbI pealn3aliy ToCyJapCTBEHHON Mpo-

rpammel «JloctymHas cpena» 20112015 rr.

KoHTakTHbBIE 1aHHBIE: 191023, CII6., CapoBast yi., a. 21. Kadenpa
SKOHOMHKH U YTIPaBJICHUS COIMAIIBHON ce-
poii. Ten.: 8 (812) 310-40-17.
yakovelvafinec@rambler.ru

Karwuesrble cioBa:

K.G. Yakovleva Formation of availability of the tourist
environment for persons with the limited
possibilities within the limits of govern-
ment program realization “Accessible
environment” 2011-2015

accessible tourism, without the barrier envi-
ronment, invalids, the target program

In article it is considered organizational-economic mechanism of forma-
tion of the accessible environment for persons with limited physical pos-
sibilities, features of realization of the target program “The accessible
environment” 2011-2015.
Contact information:

Key words:

191023, SPh., Sadovaya st., 21. Faculty of
economic and management of a social
sphere. Ph.: 8 (812) 310-40-17.
yakovelvafinec@rambler.ru
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K.E. A3o1ceyposa CoBeplIeHCTBOBAHHE HHCTPYMEHTApPHUS
yIpaBJeHHs] PerHoOHAIbHBIMH HHBECTH-
IMOHHBIMH NMPOEKTAMH

peruoHabHas 3KOHOMHKA, PErHOHAJIbHBIH
HMHBECTULHOHHBIA MPOEKT, METOABI OLECHKH
9(pHEKTUBHOCTH, COLHAIBHO-DKOHOMUYEC-
KOE Pa3BUTHE

B craTbe onpeseneHbl 0COOCHHOCTH IIpoLiecca YIPaBICHHUs PErHOHANb-
HBIMH HHBECTHIMOHHBIMH IPOEKTaMu. IIpeuiokeHa METOANKA MHOIO-
KPUTEpHaIbHON OLEHKH 3((EeKTHBHOCTH PETHOHAIBHOIO HHBECTHIIM-
OHHOTO MPOEKTa, IPEeLyCMATPUBAIOIIAs PacyeT MoKa3aTeaeii IKOHOMH-
YECKOM, COLHAIbHON, NHHOBALMOHHON M DKOJOTHYECKOi 3P (HEeKTHBHO-
CTH, TTO3BOJISIFOLIIAs] OPraHaM MCIIOJHUTEIBHON BIaCTH 000CHOBAHHO OIl-
pEeNATh PUOPUTETHBIC HANPABICHUS COLMAIbHO-3KOHOMHYECKOH 110~
JINTUKH.

KoHTakTHBIE TaHHBIE:

KuroueBsle ciioBa:

305040, Kypck, yin. 50 ser Oktsa6ps, 1. 94.
Kagenpa pernoHanbHOi dKOHOMUKH H Me-
HemxmentTa. Tex.: 8 (920) 267-05-09.
kseniyaks2010@mail.ru

K.E. Azzheurova Perfection of regional investment
projects toolkit management
Key words: regional economy, regional investment

project, methods of an estimation of effi-
ciency, social and economic development

In article features of managerial process are defined by regional invest-
ment projects the technique multifactorial estimations of efficiency of
the regional investment project, providing calculation of indicators of
economic, social, innovative and ecological efficiency, allowing en-
forcement authorities soundly to define priority directions of a social
and economic policy.

Contact information: 191023, Kursk, 50 years of October st., 94.
Faculty of regional economy and manage-
ment. Ph.: 8 (920) 267-05-09.

kseniyaks2010@mail.ru

E.1I. Axumosa MexaHu3M BJIHMSAHHSI Pa3JUYHBIX CTHMY-
JIOB Ha 3((PeKTHBHOCTHL eATEILHOCTH
KOMNAaHHHU

CTHUMYJIBI, OJIOKUTEIIBHOE, OTPULIATENIBHOE,
HeliTpaJbHOe CTUMYJIMPOBAHHE, CHCTEMa
CTHMYJIMPOBaHHUS TPyZa

B crarbe paccMaTpHBalOTCS COBPEMEHHAs TEHACHLMUS Pa3BUTHS CHCTE-
MBI CTHMYJIMPOBAHHUS TPYJa, MEXaHH3M BIMSHUS Pa3IMYHBIX CTHMYJIOB
Ha 3(PEKTHBHOCTb JEATEILHOCTH KOMIIAHUH. BBIABISIOTCS pasinuyHble
MOJIENIH BIIMSHHSL CTUMYJIOB Ha IPOU3BOJHUTEIBHOCTh TPYJa, HCCIELy-
10TCst (ha3bl BOCIIPOM3BOJCTBA CTHMYJIOB, NPEJCTABICH BapUaHT pelie-
HUSI pacCMaTPUBAEMBIX NPOOJIEM B 0OJIACTH CHCTEMBI CTHMYIHPOBAaHHUS
Tpy/a IIepcoHana.
KoHTakTHBIE JaHHbIE:

KarwueBsble cioBa:

191023, CI16., CapoBas yi., a. 21. Kadenpa
OKOHOMHKH TPYyJia U TPYAOBELIX PECYPCOB.
Teun.: 8 (812) 710-56-49.
akimova_e@mail.ru

E.P. Akimova Mechanism of the influence of various in-
centives for efficiency operations
Key words: incentives, positive, negative, neutral stimu-

lus, incentive system

This article deals with modern trend of development of incentive sys-
tem, the mechanism of the effect of various incentives on the effective-
ness of a company. The author has identified a variety of models of the
influence of incentives on productivity, has investigated reproductive
phases of incentives, and has provided option to resolve the identified
problems in the system of personnel stimulation.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
labour economics and workforce.

Ph.: 8 (812) 710-56-49.
akimova_e@mail.ru

A.A. Baxmun K Bompocy 06 3¢dexTHBHOCTH HCHOJIb-

30BaHHsI MY3BIKAJIBHBIX CPEICTB B peK-

Jame

pekiaMa, MapKeTHHIOBBIC KOMMYHHKAIIHH,

3 HEeKTUBHOCTE, My3bIKa B pPeKJIaMe, TECTH-

pOBaHUE PEeKIaMbl

B cratee paccMOTpEHBI OCHOBHBIE aCIEKTHl IPUMEHEHHST MOTEIH 3¢-

(heKTUBHOTO MCHOIB30BAHMS MY3BIKAIBHBIX CPEACTB B pekiame. IIpu-

MeHeHHe TIpeularaeMoi MOJEN IO3BOIHT PEKJIaMOAATENISIM MaKCHMH-

3UPOBaTh OO KOMMYHHKATHBHBIN 3 ()EKT peKIaMbL.

KoHTakTHBIE 1aHHBIE: 191023, CII6., Cagosas yi1., 1. 21. Kadenpa
Mmapkerunra. Teix.: 8 (904) 602-24-63.
artem_bakhtin@mail.ru

KuoueBblie ciioBa:

A.A. Bakhtin Towards the efficiency of the use of mus-
ical tools in advertising
Key words: advertising, marketing communication, ef-

ficiency, music in advertising, advertising

testing
The article deals with the basic aspects of the application of the model
of effective use of musical tools in advertising. The application of the
proposed model will let the advertisers maximize the total advertising
communicative effect.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
marketing. Ph.: 8 (904) 602-24-63.
artem_bakhtin@mail.ru

M.C. bopucosa YHUBepCAILHOCTh U CHeHU(PUYHOCTH
¢opm BbIpazkenusi cucreM cOaJTaAHCHPO-
BAHHBIX TMOKa3aTeJeld B  PasIMYHBIX
cTpaTerusx Xo3siiCTBYIOLIUX Cy0beKTOB

cTpaterus, cucTeMa cOaJaHCUPOBAHHBIX
TIOKa3aTesel, yrpaBieHHe PEAIPHATHEM

B cratee paccmaTpuBaeTcsi CBSI3b MEXIy BBIOPAHHOH XO3HCTBYIOIIUM
CyOBEKTOM CTpaTerneil pa3sBUTHs M HAOOPOM IOKa3aTelel, XapakTepu-
3YIOIIUX €ro MPOJBIDKCHHUE B PEaIN3alUU CTpaTerHu. PekoMeHTyeMbIM
HWHCTPYMEHTOM CTPATEerH4ecKOro YIpaBIECHUs SBISETCS cHcTeMa cOa-
JAHCUPOBAHHBIX IOKa3aTenel, (HOpMbI BBIpaXKEHHS KOTOPOH YHHBEp-
CaJIbHBI, HO OTPAXAIOT CHENU(HUKY XO3SHCTBEHHON JIEATEIFHOCTH KOH-
KPETHOTO MPEANPUSTHS.
KoHTaKkTHBIE JaHHbIE:

KuoueBblie cijioBa:

305004, Kypck, yi. 50 xer Okrsiopsi, 1. 94.
Ten.: 8 (84122) 58-76-74.
mborisova@keaz.ru

M.S. Borisova The universality and specificity of the
form of balanced scorecard systems in a
variety of strategies for businesses

Key words: strategy, balanced scorecard,
management

The article examines the relationship between selected economic enti-
ty's development strategy and a set of parameters describing its progress
in implementing the strategy. The recommended tool for strategic man-
agement of a balanced scorecard, which are universal forms of expres-
sion, but reflect the specific economic activities of a particular compa-

ny.

enterprise

Contact information: 305004, Kursk, 50 years of October st., 94.
Ph.: 8 (84122) 58-76-74.

mborisova@keaz.ru

E.A. I'nazynos Poab cTpaxoBaHusi B cucTeMe BO3MeLle-
HHSI BpeJa, NPUYNHEHHOT0 HCTOYHHKAMH

MOBBIIIEHHOH 0MACHOCTH

E.A. Glazunov The role of insurance in the system of
compensation for damage, caused by the

source of increased danger


mailto:akimova_e@mail.ru

KiroueBble ciioBa: CTpaxOBaHHE TI'PaXKTAaHCKOW OTBETCTBEHHO-
CTH, HCTOYHMK MOBBILICHHOW OMNAcHOCTH,
[PUYHHECHHUE BpeJa, JIMMHT OTBETCTBEHHO-
CTH, KOMIICHCALUsI, BO3MELIeH e yiepoa
B cratbe BbIZENCHBI OCHOBHBIE IPOOJIEMBI M CHELU(PUYECKHE YEPTHI
CTPaxOBaHHsl IPAXKAAHCKOW OTBETCTBEHHOCTH HCTOYHHKOB ITOBBIILICH-
HOM OITaCHOCTH. BBISIBIICHBI OCHOBHBIC TCHACHIMHM M HAINPABICHHS Pa3-
BHUTHUsI CTPAXOBAHUs TPAXKIAHCKON OTBETCTBEHHOCTH. [Ipon3BeeH aHa-
JIM3 BBIIUIAT M CTPAXOBBIX MPEMHIl [0 CTPAXOBAHHIO IPAXKTAHCKON OT-
BeTCTBEHHOCTH. ONpeeseHo MECTO JaHHOTrO BHAA CTPAXOBAHHUS B CHC-
TeMe BO3MEILCHNUS BPEa HOTEPIIEBILINM.
KaioueBble ciioBa: 191023, CII6., Canosas yu., 1. 21. Kadenpa
crpaxosanus. Tem.: 8 (812) 310-40-55.
ky4er86@mail.ru

liability insurance, source of increased dan-
ger, infliction of harm, limit of liability,
compensation, compensation for damage

Key words:

The article highlights the main issues and specific features of civil lia-
bility insurance of sources of increased danger. Identified the main ten-
dencies and directions of development of liability insurance. The analy-
sis of the insurance benefits and insurance premiums for the liability in-
surance. Determine the role of this type of insurance in the system of
compensation for damage to victims.

Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
insurance. Ph.: 8 (812) 310-40-55.
ky4der86@mail.ru

M.B. I'opsunos IIpo6aemsl uHPPACTPYKTYPHOro obecme-
YeHHUs npezmpmmmaTem,cKoﬁ aedATel1b-
HOCTH NPH Nepexoe K NHPpOPMaIHOHHOI
IKOHOMHUKeE
NpeANPUHUMATEIILCTBO, UHTEPHET-KOMMED-
LHsL, DJICKTPOHHASI TOProOBJIsl, OHJIAWH-TIOKY-
I1aTelib
B COBPEMEHHBIX YCJIOBUAX MPECANPUHUMATEIbCKAA ACATCIBHOCTh TECHO
CBs3aHa C I/IHTepHeTOM. Takas CBS3b SBJISETCS OCHOBaAaHHUEM JUIA T10SIB-
JICHUS] HOBBIX OTHOIICHUH U B COLMAIBHOM, U B 5KOHOMUYECKOM cdepe.
HpOBeZ[eHHI;Iﬁ B CTaTb€ aHAJIN3 MMO3BOJIMJI IPOBECTHU CETMEHTAIIUIO PBIH-
Ka MHTCPHET-KOMMEPLIUH, BBIABUTH TCHACHIIUUA €I0 Pa3BUTHA.
KonrtakTHble JaHHbBIE: 190103, CII6., JlepMOHTOBCKHE TIp., 1. 44.
Ten.: 8 (812) 575-03-00. rector@spbume.ru

KuroueBble ciioBa:

Problems of infrastructure to ensure
business activities during the transition
to an information economy

M.V. Goryainov

business, internet commerce, electronic

commerce, online customer

Key words:

In today's business environment is closely linked to the Internet. Such a
relationship is the basis for new relations in the social and economic
sphere. The above analysis has allowed the article to segment the mar-
ket for Internet-commerce, to identify trends in its development.
Contact information: 190103, SPb., Lermontovsky av., 44.

Ph.: 8 (812) 575-03-00. rector@spbume.ru

T.A. I'vouna OT10:Xk€HHOE HAJIOT000./10:KeHH e

B nepcnekTuse coamxenus c MCOO
MC®O, OTIOXKEHHOE HaJOroo0JI0KeHNE,
rio0anabHas MEpCIeKTHBa, OyXrajaTepCKuit
yder

CraThs TOCBSILIEHA OTPAXEHUIO OTIOXKEHHOTO HAaJIOroo0JIOKEHUs B
OyXraiaTepcKkoi OTYeTHOCTH. AHAIU3UPYeTcsl (GOPMHPOBAHUE OTIOXKEH-
HBIX HAJIOTOBBIX Pa3HHL, OyXIalTepCKUi yueT HAaJIOrOBBIX Pa3HUL 110
POCCHICKHMM HaIlMOHAIBHEIM cTaHgapraM u o MCO.

KarwueBsble cioBa:

KoHTakTHBIE JaHHbBIE: 197349, CII6., 3emckuii mepeynok, 1. 11,
K. 1, xB. 18. Tem.: 8 (921) 747-64-86.

t.gubina@gmail.com

T.A. Gubina Differed Taxation in global perspective of
accounting according to IFRS
Key words: Financial Accounting and Reporting Stan-

dards, differed taxation, global perspective,
accounting
This article refers to the problems of deferred taxation as an issue of the
income statement. It contains the analysis of the sources of deferred
taxation, accounting of deferred taxation according to Russian national
standards in comparison to the accounting according to International
Financial Reporting Standards.
Contact information: 197349, SPb., Zemskiy per., 11-1-18.
Ph.: 8 (921) 747-64-86.
t.gubina@gmail.com

A.T. Jam MpuHuunsl  GOPMHUPOBAHMS  JIOTHCTH-
YeCKHX JUCTPUOYTHBHBIX CHCTeM Mpel-
npustusivu Conmanncruieckoii Pecry6-
JMKH BheTtHam
JIMCTPHOBIOTOP, JIOTHCTHKA, JIOTHCTUYECKUH
KaHaJl, IPOU3BOJICTBEHHOE MPEIIPUITHE,
pacrpeseneHue
B cratee paccMmaTpuBaloTCsi 0COOCHHOCTH (HOPMUPOBAHUIS JIOTUCTHIE-
CKMX JIMCTPUOYTMBHBIX cucTeM mnpeanpuatusimMu ColuaIncTuuecKon
Pecnyomku BretHaMm. OGOCHOBBIBaeTCs criemi(UKa IPOEKTHPOBAHUS
JMCTPUOYTUBHBIX IEHeil MOCTaBOK. PacKphIBaroTCsi 0COOCHHOCTH KBa-
TMH(UKAIIOHHOTO 0TOOpa IUCTPUOBIOTOPOB.
KoHTakTHbBIE 1aHHBIE: 191023, CII6., Cagosas yi., 1. 21. Kadenpa
KOMMEPIHH U JIOTHCTHKH.
Ten.: 8 (812) 310-46-65. vwit@finec.ru

KuoueBblie ciioBa:

D.T. Dat Principles of formation of logistical dis-
tributive systems the enterprises of So-
cialist Republic Vietnam

Key words: distributor, logistics, the logistical channel,

manufacturing enterprise, distribution

In article features of formation of logistical distributive systems are
considered by the enterprises of Socialist Republic Vietnam. Specificity
of designing of distributive chains of deliveries is proved. Features of
qualifying selection of distributors reveal.

Contact information: 191023, SPb., Sadovaya st., 21.
Faculty of commerce and logistics.
Ph.: 8 (812) 310-46-65. vvt@finec.ru

UM. Kapacuk Pa3BuTHE METONUKH OLEHKH >KOHOMMH-
yeckoil  d(pdexkTHBHOCTH  KOMILIEKca
CpeICTB MAPKETHHIOBBIX KOMMYHHKALUIT
MHTETPHPOBAHHBIE MapKETHHTOBBIC KOMMY-
HUKAIlWH, WHTErpalys, OLeHKa 3((eKTHB-
Hoctu UMK, crenenp unTerpaumun VMK,
9KCIIEPTHBIA METOJ
B cratbe mpeacTaBieHa METOIMKA OLIEHKH SKOHOMHYECKOH 3((heKTnB-
HOCTH KOMIUIEKCA CPEACTB MapKETHHIOBBIX KOMMYHHKAIMi, KOTOpast
MO3BOJISIET ONITUMU3UPOBATh MAPKETUHTOBBII OFOJKET OpraHU3aluy.
KoHTaKTHbIE TaHHbIE: 191023, CII6., CanoBas yi., 1. 21. Kadenpa
mapkerunra. Ten.: 8 (812) 710-56-23.
ikarasik@inbox.ru

Karwuesrble cioBa:

.M. Karasik Development of methodology for assess-
ing the economic efficiency of the mar-
keting communications complex

Key words: Integrated marketing communications, inte-

gration, measuring effectiveness of IMC,

degree of integration of IMC, expert me-

thod
The article presents methodology of measuring the effectiveness of in-
tegrated marketing communications, which allows company to optimize
the marketing budget.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
marketing. Ph.: 8 (812) 710-56-23.
ikarasik@inbox.ru




10.C. Kosanesa CoBpeMeHHble HH(GOPMALMOHHbIE TEXHO-
JIOTHH B OPraHM3alH KOHTeHHepPHbIX
TepeBo30K IPy30B
JIOTHCTHKA, TPAHCIOPTHO-OKCIIEIUTOPCKHE
YCIYTH, MH(OPMALMOHHbIE TEXHOJIOTHH B
JIOTHCTHKE, TPY30IIEePEBO3KH, TaMOXEHHOE
oopmienme
B crarbe aHaNIM3UPYIOTCS COBPEMEHHbIE HH()OPMALOHHBIC TEXHOIOTHN
B JIOTHCTHKE T'PYy30IIepeBO30K. PaccMaTpHBaroTcs COBpeMEHHBIE TEXHO-
jgoruu MHGOPMALMOHHON 00pabOTKK TaHHBIX B JIOTHCTHYECKUX IIOTO-
kax. OnUCBIBAIOTCS MOAXO0/bI U MH()OPMALIMOHHBIC TEXHOJIOTHH B 00ec-
TICYECHHUN JIOTHCTUKH IPy30IIePEBO30OK.
Konrakruble JaHHbIE: 191023, CII6., Canosas yu., a. 21.

Ten.: 8 (812) 710-59-96. red@finec.ru

KuroueBsle ciioBa:

Y.S. Kovaleva Information technologies in freight for-
warding
Key words: logistics, transport-forwarding services, in-

formation technology in logistics, cargo
transportation, customs registration

In article reveals modern information technology in logistics of a cargo
transportation. Modern technologies of information data processing in
logistical streams are considered. Approaches and information technol-
ogy in maintenance of logistics of a cargo transportation are described.
Contact information: 191023, SPb., Sadovaya st., 21.

Ph.: 8 (812) 710-59-96. red@finec.ru

A.A. Kpemoe HNHBecTHUHOHHBIH npouecce B chepe kM-
JIMIIHOTO CTPOHTEILCTBA H 0CODEHHOCTH
ero (PMHAHCOBOIrO obecnevyeHust
HMHBECTHIIOHHBIH IIPOIECC, HHBECTHIUH,
HUCTOYHHUKU (PUHAHCUPOBAHUS MHBECTHLIMUH,
0AaHKOBCKHE KpPEIWTHI, CPEACTBA IOJBIIH-
KOB, CEKbIOPHTH3AIMs, HIIOTEUHbIE KPEIH-
ThI, HHCTUTYLIHOHAJIbHBIC HHBECTOPbI
B craTthe paccmaTpuBaroTcs 0COOCHHOCTH MHBECTHIMOHHOTO IIpoLecca
B clepe KWIMIIHOTO CTpoHTenscTBa. Ocoboe BHHMaHHE YIEISIeTCs
QHAIN3Y MCIIOJIb3YeMbIX M HEPCICKTUBHBIX MHCTPYMEHTOB M MEXaHU3-
MOB (pMHAHCHPOBAHHSI HHBECTHLMH B XKIJIMIIHOE CTPOHUTENHCTBO H HC-
TI0JTb30BAHUIO 3a€MHBIX U IIPUBJIEYCHHBIX CPEICTB.
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JICHeT U LIEHHBIX Oymar.
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investments, bank loans, the funds of inves-
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This article discusses the features of investment in housing construc-
tion. Special attention is paid to analysis and viable tools and mechan-
isms for financing investment in housing construction and use of debt
and equity.
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B.A. Mecay TBopueckuii MOTEHIMAT COTPYIHUKOB U
yueT ero ocoGeHHOCTeil B YNpaBJeHUH
TEePCOHAJIOM NPeINpHSATHI M OpPraHu3a-
M

CTPYKTypa TBOPUYECKOTO IOTEHIIHAlIA, Kpea-
THUBHBII KJIacC, BO3PACTHAs JUHAMHKA TBOP-
YEeCKOro IMOTEHIHANa, IUKIMIHOCTh HHIH-
BUTyaJIbHOH JWHAMHKH TBOPYECTBA, TBOP-
YECKUH KPU3KC, YUEeT ANHAMHKH TBOPYECTBA
MeHeDKepaMH

B crathe paccmaTpHBaeTCs CTPYKTypa TBOPUYECKOTO ITOTEHIHAa CO-
TPYIHUKA. YKa3bIBAacTCs HA YCHJICHHE POJIH KPEaTHBHOIO Kiacca B 9KO-
HOMHYECKOM Da3BHTHH. AHAIM3HPYIOTCS OCOOCHHOCTH IHHAMHKH
TBOPYECKOTO ITOTEHIHAJIA COTPYAHHKOB MPEINPUATHH U OpraHH3aldi.
INpennararoTcs Mepsl O YIPABICHHIO TBOPYECKOH aKTHBHOCTBIO CO-
TPYAHHKOB.
KoHTaKkTHBIE JaHHbIE:
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V.A. Mesyats The creative potential of employees and
records of its features in the personnel
management of enterprises and organiza-
tions

Key words: structure of creativity, the creative class,

age dynamics of creativity, cyclical dynam-
ics of individual creativity, creative crisis,
taking into account the dynamics of creative
managers

The article deals with the structure of the creative potential of em-
ployees. Points to enhancing the role of the creative class in economic
development. The features of the dynamics of the creative potential of
employees of enterprises and organizations. Proposed measures to
manage the creative activity of employees.
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A.B. Mononosa JlorncTuyeckne MeKCHCTEMHbIE 00pa3o-
BaHHs B TAMOKEHHOIi cepe
TaMOXXEHHasl JIOTUCTHKA, TaMOXKEHHBIH co-
103, JIOTHCTUYECKHE MEKCHCTEMHBIC 00pa-
30BaHHs, TAMOKEHHO-TOTUCTHYECKHIl Tep-
MHHaJI, JIOTHCTHIECKas CHCTEMa
B cratbe paccMaTpuBAIOTCS TEOPETHYECKHE OCHOBBI M OCOOEHHOCTH
(YHKIMOHUPOBAHHS JIOTHCTHYECKUX MEXCHCTEMHBIX 00pa3oBaHHH B
BHJIe OOBEKTOB TAMOXKEHHOH M OKOJOTaMOXXEHHOW HH(PACTPYKTYpEI,
PACIIONIOKEHHBIX Ha ONpPEIEICHHONH KOMIAKTHOH TEPPUTOPHH H TECHO
B3aMMOCBSI3aHHBIX MEXIY COOO.
KoHTaKkTHbBIE JaHHDbIE: 191023, CII6., CanoBas yu., 1. 21. Kadenpa
KOMMEPIMH U JIOTHCTHKH.
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KuoueBblie ciioBa:

A.V. Molonova Logistics intersystem formation in the
customs area

customs logistic, Customs union, logistics
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Key words:

The main idea of the article are theoretic basis and particularities of lo-
gistic intersystems operations. They are presented as objects of customs
infrastructure, which are located on the particular compact territory and
closely interrelated.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
commerce and logistics.
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cHCTeMY BO3HATPAXKIACHUS

BO3HATpakJeHue, TPy, SKOHOMHUKA, CHCTe-

Ma, BHEIIHSSI ¥ BHYTPEHHSA cpela
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E.V. Prohorenko Influence of internal and external factors
on organizational system of compensa-
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B cratee paccmatpuBaeTcs BIMSHHE Pa3IMYHBIX (DAKTOPOB M YCIOBHI
BHCIIHEH U BHYTPEHHEW Cpefibl, HA OpPraHU3ALHOHHYIO CHCTEMY BO3HA-
rpaxzaeHus. JlaHHas CTaThsi HOMOXKET PYKOBOJIHUTEIISIM U CHICLIUATIMCTAM,
paboTaromuM B 00JIaCTH SKOHOMHUKH TPYyJa M YIIPaBICHUS IEPCOHAIIOM,
HaWTH NpaBUIIBHBIA MOAX0A K pa3paboTke Haubosee Moaxosuen opra-
HU3ALUOHHOW CHCTEMbI BO3HATPAXKIICHUS HA MPEATIPUSITHH.
KoHTaKTHBIE JaHHBIE: 191023, CII6., Cagosas yi., 1. 21. Kadenpa
9KOHOMHKH TPY/a U YIPaBJICHHS YelioBeYe-
ckumu pecypcamu. Ten.: 8 (950) 004-36-44.
johnny_mnemonic@bk.ru

Influence of various factors and conditions of the external and internal
environment is considered in the article, and the analysis of their influ-
ence on organizational system of compensation is also carried out. Giv-
en article will help heads and the experts, who work in the field of la-
bour economics and human resource management, to find the correct
approach for working out of the most suitable organizational system of
compensation at the enterprise.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
of labor economics and human resource
management. Ph.: 8 (950) 004-36-44.
johnny_mnemonic@bk.ru

JLb. Ilynosa K Bompocy 0 noBbIlIeHMH KOHKYPEHTO-

CIMOCOOHOCTH MAaJIOr0 M CpeIHero Mpo-

MBILLIEHHOT0 OM3Heca

MaJiblil ¥ CpeIHUIA IPOMBIIIICHHBIH OU3HEC,

MO/IepHU3ALHs, KOHKYPEHTOCIIOCOOHOCTD

B craThe pacKpbIBalOTCSI OCOOCHHOCTH HpoIecca MOAEPHHU3AIUH U II0-

BBIIICHUS KOHKYPEHTOCIIOCOOHOCTH MAaJbIX U CPEIHUX IPOMBIIUICHHBIX

npeanpusatuii. Ocoboe BHUMaHKUE YAEIAETCS aHaIW3y WHHOBAIIMOHHBIX

BO3MOXKHOCTEIl MOJEPHH3AINH, a TAKKe METOAaM BHEIPEHUS MOJICPHHU-

3aIIMOHHBIX MEXaHM3MOB B IIPOMBIIIICHHOCTH.

KoHTakTHBIE JaHHBIE: 191023, CII6., yn. CanoBas, a. 21. ®akyib-
TET JIOBY30BCKOH IIOITOTOBKH M IpodopH-
entauuu. Ten.: 8 (921) 650-10-23.
da_lida@mail.ru

KuioueBsle ciioBa:

L.B. Pulova Concerning the improvement of competi-
tiveness among business organizations
Key words: small and medium sized industrial enter-

prises, modernization, competitiveness

This article describes the basic features of modernisation within buis-
ness organisations. Particular attention is paid to the analysis of innova-
tion possibilities of modernization, as well as methods of implementing
modernization mechanisms in buisness structures.
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M.H. Cenvkos OcCHOBHBIE KaHAJbI MEKI0CyIapCcTBeH-
HOI0 pacnpocTpaHeHUusl (PHHAHCOBBIX
KPH3HCOB B YC10BHAX (pMHAHCOBOIi I.10-
6anu3anuu
MHPOBOH (PUHAHCOBBII KPU3HC, (PHHAHCOBAS
miobanu3anys, (UHAHCOBBIE PBIHKH, <¢-
(exT 3apakeHHs», aCHMMETPHYHOCTh HH-
dhopmaruu
B cratee mpoaHanu3upoBaHEl HEKOTOPHIE ACIEKTHl M3MEHEHHH, IpOU-
30LIEAIINX B XapaKTepe pa3sBUTUs U PacIpOCTpaHEeHHs (HHMHAHCOBBIX
KPHU3HCOB MOJ BO3AeHCTBUEM (puHAHCOBOIT riodanm3anuu. [IpenioxkeHa
KJIAaCCU(UKALUS OCHOBHBIX KaHAIOB MEXIOCYIapCTBEHHOIO pPaclpo-
CTpaHeHHs! (PMHAHCOBBIX KPM3HCOB. Ha OCHOBe aHanmm3a KaHAJIOB MEX-
TOCYJapCTBEHHOTO PacIpOCTpaHEHUs] MHPOBOTO (PUHAHCOBOTO KpU3HCa
000CHOBBIBAETCS TE3HC O BO3PACTAIOMIEH B YCIOBUSX TII00ANIM3aIU PO-
11 QHHAHCOBBIX ¥ MH()OPMALOHHO-TIOBEICHYECKHUX KaHAJIOB.
KoHTaKTHbIe TaHHbIE: 191023, CII6., yn. Canoas, 1. 21. Kapenpa

JICHEeT U IIeHHBIX OyMar.
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KarwueBsble cioBa:

M.1. Senkov Basic channels of the interstate contagion
of financial crises in the context of the fi-
nancial globalization

Key words: world financial crisis, financial globaliza-

tion, financial markets, financial contagion,
asymmetry of information

The article analyzes some aspects of changes that happened to the na-
ture of progression and contagion of financial crises due to the financial
globalization. Also the author proposes the classification that summa-
rizes basic channels of the interstate contagion of financial crises. Ana-
lyzing the interstate contagion channels of the world financial crisis, the
author substantiates the thesis about the growing role of financial and
informational-behavioral channels.
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M.A. Cmosanosa CoBepieHCTBOBAHHE HHCTPYMEHTOB pe-
ryJUpOBaHUs IeH Ha KHJIYI0 HeIBHIKHU-
mocTh B Poccuu
TOCYZapCTBEHHOE PEryIUPOBAHUE LCH, PhI-
HOK HEIBIKUMOCTH, MEXaHH3M DeryJIupo-
BaHMS, CIPOC M TNPEITIOKEHHE, HUIMOTEUHOES
KpEIUTOBaHHE
Lensro naHHOI cTaThy SBIsETCS Pa3pabOTKa OCHOBHBIX MHCTPYMEHTOB
COBEPLICHCTBOBAHHUS TOCYJAPCTBEHHOTO PETyINPOBAHUS LIEH Ha JKIIYIO
HEJIBIPKMMOCTH C TIOMOIIbIO o0ecrieueHuns OanaHca crpoca v MmpeiioKe-
HUS 4epe3 CTHMYJIHPOBAaHHE 00HEMOB CTPOHMTENLCTBA U Pa3BUTHE CHC-
TEMbI HIIOTEYHOTO KPEIUTOBAHHS.
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[ICHOOOpa30BaHMsI M OLICHOYHOH [esTeNb-
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M.A. Stoyanova Improvement of management tools for

residential real estate prices in Russia

government price regulation, the housing
market, the mechanism of regulation,
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Key words:

The purpose of this article is the developing of basic tools in order to
improve the government real estate price regulation with the help of
supply/demand balance through the increasing construction volume and
mortgage lending development.
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ments: advantages and disadvantages
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B cratbe npoaHaIM3MPOBAHO COJEpKaHUE 3aKOHa O KOHCOJIHMIUPOBAH-
HOH oT4yeTHOCTH. OnpeneseHbl 1 000CHOBAaHbI €ro MPEHMYLIECTBA U He-
OCTaTKU. VccrnenoBaHbl BO3MOXKHOCTH €r0 TNPHMEHEHHs B IPAKTHUKE
POCCUICKMX NpEeANpPUATUIH.
KoHTakTHBIE TaHHbIE: 191023, CII6., Cagosast yi., a. 21. Kadenpa
OyXraJTepcKOro yuera u ayauTa.

Ten.: 8 (812) 710-49-24. kafbuh @rambler.ru

The article analysis of the law on consolidated financial statements was

performed. Its main advantages and disadvantages were defined and

substantiated. The possibility of its practical application in Russian en-

terprises was thoroughly studied.
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PK. [ui0binos JKOHOMHYeCKAasl CYIIHOCTH M coJepiKa-
HHUe BEHYYPHOI'0 NpeANPHHAMATEIbCTBA
BEHUYPHOE IPEeINPUHUMATEIBCTBO, HMPHH-
LUIIBl BEHUYPHOTO IPEANPUHUMATENbCTBA,
IPU3HAKK BEHUYPHOTO IPEANPUHUMATEIIb-
CTBa, «BHYTPEHHHE BEHUYPHI», HE3aBHUCH-
Mble (CaMOCTOSITEeIbHbIC) BEHUYPBI, (YHK-
UM BEHYYPHOTO IPEANPUHUMATEIHCTBA,
YCIIOBHS JUISL PAa3BUTUS BEHUYPHOTO IpE]-
MIPUHAMATENbCTBA

B cratbe mpuBeneHB HEKOTOPHIE ONPEAENCHHs MOHATHS «BEHUYPHOE
MPENPUHUMATEILCTBO». PaccMOTpeHb!I OpraHN3alnOHHbIC POPMBI BEH-
gypHOro OmsHeca. OmmcaHa CTPYKTypa, IPH3HAKA M IPHHIUIBl BEH-
YypHOTO INPEANPHHAMATEIbCTBA, A TAKKe JaHa KiIAacCH(HUKAIMSA €ro
¢ynkuuid. [IpoaHanu3upoBaHbl yCIOBHS, HEOOXOIUMBIE A Pa3BUTHSA
BEHUYypHOT0 OH3Heca.
KoHTakTHBIE JaHHbIE:
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670000, Ynan-Ymd, yn. Kananmapuiisuim,
1. 16. Kadenpa skoHOMHUYECKO# TEOPUH, Ha-
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Economic nature and content of business
venture

venture capital business, venture business
principles, characteristics of venture busi-
ness' internal ventures, an independent (au-
tonomous), venture, venture business func-
tions, the conditions for the development of
venture businesses

R.J. Tsydypov

Key words:

The paper presents some definitions of "business venture". The organi-
zational form of business venture. We describe the structure, features
and principles of venture businesses, as well as the classification of its
functions. The conditions necessary for the development of venture
businesses.
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A.A. Llybuna Hoaxon K MoxeIMPOBAHUIO 00beKTa
MECTHOT0 CaMOYINpaBJIeHHsI HAa OCHOBe
cTpaTHHKALMH

ColMaibHasi CTpaTU(UKALKUSA, MECTHOE ca-
MOYITpaBJICHHE, CHCTEMHBIN MOJIXOM, MOJie-
JIMPOBAHUE, COLMAIBLHOE YIIPABJICHUE, CO-
LUOJIOTUS YIIPABJICHUS

B craTbe ncciemyercs npodiema ornpeeineHus Creu(uKH, poiu, MecTa,
MEPCIEKTUB MPUMEHEHHsI COLMOJIOTMH YIPABJICHUsI B MECTHOM CaMo-
YIIPaBJICHHH.
KoHTakTHBIE 1aHHBIE:
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A.A. Shubina Approach to modeling of object of local
government on the basis of stratification
Key words: social stratification, local government, the

system approach, modeling, social manage-
ment, sociology of management

In article the problem of definition of specificity, a role, a place, the
prospects of application of sociology of management in local govern-
ment is investigated.
Contact information: 191023, SPb., Sadovaya st., 21. Faculty of
sociology and personnel management.
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