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Amnapr-ortesan «Simoneau House» / Aparthotel «<Simoneau House»

Annomayusn. JlanHas paboTa MOCBAIIEHA CO3JAHUI0 TOCTMHUYHOTO IMPOEKTa — amapT-oTess
«Simoneau House» B ropose Mockse. Llenbto npoekra sBAsieTCs MpeaaoKeHue HeCTaHAapTHON
KOHLENIMY, obnajgatomel  (UHAHCOBOM  JKM3HECIIOCOOHOCTHIO M COOTBETCTBYIOLIEH
COBPEMEHHBIM TEHJACHLUAM B TOBEJIECHUU MOTpeOUTENell, a Takke HX TpeOOBaHUSAM Ui
BBIOpPAHHOTO CpeACTBa pasMmelleHus. s HOCTHKEHUs BbIIIEYKa3aHHOW LIeTu ObLI MpPOBEAEH
aHaJIM3 TeKyIleld SKOHOMUYECKOW CUTyallil Ha TOCTUHUYHBIX phIHKax Poccuu, 1 MockBa Obla
BBISIBJIEHA, KaK PErHOH, 00JIa1atonuii HanOoIbIIUM MOTEHIIHAIOM JIJIsl pa3BUTHS MPOEKTa. 3aTeM
ObLT OIIPEJIEJIEH CerMEHT, B KOTOPOM OyzeT (pyHKIIMOHUPOBATH CPEJICTBO pa3MeElleHHe, a HIMEHHO
upscale cerment, a Takke ero dopmy — amapt-oTenb. Jlamee ObLIO BBIOpAHO 37aHUE MO
nomernienue —ocoonsik I'. 1. Cumono. B paboTe nmepednciiens! 1 OnmrcaHbl 0COOCHHOCTH OKa3aHUS
TOCTUHUYHBIX YCIYT, OCHOBHbBIE KaHAJbl AUCTPUOYLIMH, CIOCOOBI MPOJIBIKEHHS anapT-oTels Ha
TOCTUHUYHOM pbIHKE, CTpaTeruu IeHooOpa3oBanus. [locmeauuii sTam mpoekTa COAEPKUT
MIPOTHO3 SKOHOMHUYECKHX W OTIEPAIMOHHBIX MOKa3aTenel amapr-orens «Simoneau House» Ha 5
net, HaunHas ¢ 2023 roja — MIaHuPyeMOoro roja OTKPHITHS 00BEKTa pa3MEIICHHUS.

Knrwoueswie cnosa: cocmunuunbolii Menedo,'cmenm, anapm-omeilb, COCMUHUYHblLE YCIl)2U,
cmpamezuu I’lpOOGquC@HMﬂ, cmpamezuu ueHooépwoeaHuﬂ.

Annotation. This work is devoted to the creation of a hotel project — apart-hotel «Simoneau
House» in the city of Moscow, Russian Federation. The aim of the project is to offer a non-
standard concept that is financially viable and in line with current trends in consumer behavior
and their requirements for the chosen accommodation facility. To achieve the above goal, an
analysis of the current economic situation in the hotel markets in Russia was carried out, and
Moscow was identified as the region with the greatest potential for the project development.
Then the segment was determined in which the accommodation facility will function, namely the
upscale segment, and its form — the apart-hotel. Further, a building was chosen for the project —
the mansion of G. I. Simono. The paper lists and describes the features of the provision of hotel
services, the main distribution channels, ways to promote the apart-hotel in the hotel market,
pricing strategies. The last stage of the project contains a forecast of economic and operational
indicators of the «Simoneau House» apart-hotel for 5 years, starting from 2023 — the planned
year of the opening of the accommodation facility.
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