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VIIK 338.46
MexaHu3M B3aUMOACHCTBHSA KPYIHbIX H CPEIHHUX NMPEANPUATHH KAK 3JIeMEHT
IKOHOMHUYeckoi Moaeu Poccun

(line skip)
IInaronoB B.!. (Cankr-IleTepOyprckmii rocyiapcTBeHHbIH IKOHOMHYECKHI YHUBEPCHUTET),
Kpyrios A.IL. (MockoBCKHMi IrOCYIapCTBEHHbIH YHMBEPCHTET)

(line skip)
Annomayus. CtaTbsi OCBSILICHA PACCMOTPEHHIO POJTH 1 3HAYCHHS MEXaHU3Ma B3aUMOACHCTBHUS KPYITHOTO U CPEAHET0
Ou3Heca Kak JIEMEHTa HOBOW MOJEINH HAIMOHAJIBHOM SKOHOMHUKH C YYETOM TPeOOBAaHMI SIKOHOMHHM Ha MaciiTabax,
OpPTraHM3al[MIOHHOW THOKOCTH M KOHTPOJISI TPaH3aKIHOHHBIX H3/epkeK. KoHKpeTH3upyercsi MOHSATHE «00nacTb
IKOHOMHYECKOH 3((DEKTUBHOCTH OU3HECA PA3IUYHBIX Pa3MEPOB» M Ha 9TOH OCHOBE MPEAJIAraeTcsi TUIIOJIOTHs MaJIbIX
U CPEIHUX TIPEAIPHUATHIA.
Kuiouesvle croga: cpemHue TpemnpusTHs, SKOHOMHS Ha MacmiTabaX, MEXaHH3M KOOIEpalii, WHHOBAIIHOHHOE
pa3BHTHE.

(line skip)

Arrangement for large and medium-sized enterprises interaction as a part of the
Russian economic model

(line skip)
Platonov V.I. (St. Petersburg State University of Economics), Kruglov A.P. (Moscow State
University)

(line skip)
Abstract. This article considers the role and significance of organizational arrangement for large and medium-sized
enterprises interaction as a part of the national economic model that takes into account the necessity of achieving the
economies of scale, the maintaining organizational flexibility as well as the need for control of transaction costs. The
authors propose typology of small and medium-sized enterprises based on «the scope of economic efficiency of
different-sized enterprises».
Keywords: medium-sized enterprises, economies of scale, cooperation arrangement, innovation-driven development.

(line skip)
Text. Text [2, p. 29].
(line skip)
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VIK 659.4
KopnoparuBnoe uznanue B GopMHUpoOBaHMU OpeHIa KOMIIAHUMT
(line skip)
JlokTnonona ILLA. (Cankr-IleTepOyprekuii rocyiapcTBeHHbIH IKOHOMHUYECKH i
YHHBEpPCHUTET)
Hayu. pyx. kano. gunoc. nayx, ooy. A.B. Ilpaxuna
(line skip)
Annomayus. CTaTbs IpeCTaBISET CO00H 0000IIeHne uaeH U CyKIeHUH 00 0COOEHHOCTIX KOPIIOPATHBHOTO H3aHUS
KaK JJIEMCHTa OpEHOMHra KOMIAHHH Ha POCCHHCKOM COBPEMEHHOM phIHKe. Hambonee BakHyI0 4acTh paboOThI
COCTABIISICT OMMCAHNE U aHAITU3 KOPIOPATUBHOTO M3nanust kommanuu [TAO «A3podiory.
Knuiouesvle cnosa: n3nanue, OpSHANHT, SIEMEHT OPSHIMHIa KOMITAaHUH.
(line skip)
Corporate publication in the formation of the company's brand
(line skip)
Loktionova P.A. (Saint-Petersburg State University of Economics)
Sc. supervisor Cand. of Philos., Assoc.Prof. A.V. Pryakhina
(line skip)
Abstract. The article is a generalization of ideas and judgments about the features of a corporate publication as an
element of a company’s branding in Russian modern market. The most important part of the work is the description
and analysis of the corporate publication of the «Aerofloty company.
Keywords: corporate publication, branding, branding element of the company.
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Text. Text [1, p. 112].
(line skip)
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